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SUSTAINABILITY,
THE KEY FOR
NEW TIME

The year 2020 was a challenging period at all
levels, and Grupo Patio was not unaffected
by this global context, where we wanted to
demonstrate our purpose of uniting people and
enriching their lives, along with the commitment
we have with all our stakeholders.
We presented our second Sustainability Report,
which shows that even in such a complex
context, we were able to consolidate our
Patio Sostenible strategy at all levels of the
organization, generating and strengthening ties
with various stakeholders.
This year we established the Sustainability
Committee, which highlights the strategic and
multidisciplinary vision present in the Board of
Directors. In this second Report, I would like to
introduce Paola Luksic and Alejandra Mustakis,
who join the Board with their great experience
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experiencia and trajectory, to present some of
Patio Sostenible’s challenges and emblematic
projects.
Chile faces a great challenge. We are living a
historic moment and as a company we will
continue to be with all the necessary energy in
this new stage, where the foundations of our
country of the future will be laid.

Antonio Jalaff
Executive Director
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DIVERSITY AND INCLUSION IN THE
WORKPLACE AS A STANDARD
Sustainable growth has probably never been more
important and more challenging than during 2020.
This year shook Chile and the world in different
ways, socially, politically and economically, and it
also left us with a lot of learning.

30 years of age. We are on the right track, but
our internal standards are demanding and that
is why we have focused on promoting parity in
the selection processes and in the composition of
committees and the board of directors.

At Grupo Patio we have always been committed
to being a socially sustainable company, in which
respect for people and their environment is
paramount. Today this is a fundamental value,
demanded by customers, employees and citizens.

Another important point regarding gender
equality is to reduce the salary gap between
men and women, which is increasing in senior
positions. We are committed to promoting
female labor participation, recognizing it and
compensating it fairly.

Since 2019 we have been working on a strategy
to consolidate ourselves as a sustainable company
by 2025, and although last year was more difficult
than we thought, we were able to make great
progress that makes us proud.
During the past year we made a concrete
commitment to work to promote and support
diversity within the company. We understand the
changes in our society and see them as a great
opportunity that, with the right momentum, will
enhance the development and participation of our
employees.
In 2020 we conducted a diagnosis, through
surveys and focus groups, on the perception
and expectations of our teams in Chile and Peru
regarding diversity and inclusion. We were very
proud to find that 90% of our employees believe
that these values are present in Grupo Patio.
Gender equality has been an issue we have
worked hard on, especially in 2020, a year that was
particularly difficult for women around the world.
At Grupo Patio today we have 216 employees and
40% of them are women, 45% of whom are under
6/
SUSTAINABILIT Y REPORT 2020

Finally, in terms of inclusion, I would like
to highlight the alliance with the Miradas
Compartidas Foundation, an organization that
seeks to improve the quality of life of people with
intellectual disabilities. At Grupo Patio, in addition
to supporting them financially, we have become
involved in their management and have worked
with them to prepare ourselves to receive our
employees with different abilities in the best
possible way.
We are proud to see how far we have come in
terms of inclusion and diversity, fundamental
pillars for a sustainable company. We want to
have a work culture based on talent, as well as
the recognition and valuing of our differences.
Paola Luksic
Director
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OUR
COMMITMENT
WITH CHILEAN
ENTERPRENEURSHIP
Our foundation, spirit and innovative feeling was
not left behind in such a complex year for the
national entrepreneurial activity, as was 2020. Due
to the thousands of companies affected by the
pandemic, we decided to contribute and ignite a
light of hope for a part of this segment in Chile.
In the complex scenario of COVID-19, at Grupo Patio
played for the team and became part of the solution
rather than part of the problem, launching the
initiative “Patio de Emprendedores” (Entrepreneurs’
Patio). A commercial reactivation tool that consisted
of different fairs for entrepreneurs belonging to the
communities near our facilities. The objective was
to increase the sales of these businesses, which
could access our spaces and exhibit their products
by means of a free registration fee, with the aim
of increasing their income and mobilizing their
economy in the midst of this sanitary context.
A total of 12 entrepreneurship fairs were held in
9 shopping centers in two regions of the country.
Nearly 160 entrepreneurs participated, mainly
women who, with their energy and motivation,
sought to help their families out of the meager
commercial situation caused by the quarantine
and confinement. This was an instance that
undoubtedly generated profits and networks with
new and potential customers, as demonstrated
by the constant presence of people who were
approaching and following the corresponding
sanitary measures.
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Valuing the experience and thanking all those
who made it possible, I am pleased to announce
that we will continue to implement “Patio
de Emprendedores” with the same impetus
throughout our shopping centers, as sanitary
conditions allow. It is important to emphasize
how fundamental it is to take care of our health,
which also concerns the SMEs of our country
that today require an urgent oxygenation that
allows them to continue in the race that means to
be the maximum engine of Chilean employment.
It is for this reason that we will continue to
articulate platforms of this type, establishing
long-term relationships of community value
with municipalities, neighborhood councils,
social organizations and the protagonists of
the territories where Grupo Patio is present, as
well as with anyone who needs a hand to get
out of this situation. The outlook today is difficult,
stagnant and rocky, but we want to contribute
by building structured bridges with the strength,
drive and hope that characterizes us as Chileans,
and thus continue to unite people and enrich
their lives through innovative spaces.
Alejandra Mustakis
Director
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WE

ARE

GRUP O PAT IO

01

(GRI 102-2, 102-4, 102-6, 102-10, 102-12, 102-13, 10214, 102-15, 102-16, 102-18, 102-20, 102-22, 102-23,
103-2, 103-3, 201-1,205-1, 205-2, 205-3, 405-1, GP1,
GP2, GP3 and GP4)
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1.1

OUR
HIS T ORY

SUSTAINABILITY IS AT THE HEART OF OUR BUSINESS, MAKING US PROUD OF IT AND
ENCOURAGING US TO REPORT REGULARLY AND TRANSPARENTLY. OUR TEAM IS GOVERNED
BY THE HIGHEST STANDARDS OF CORPORATE GOVERNANCE, FOCUSING ON CONTINUING TO
INCORPORATE SUSTAINABILITY AS AN INTEGRAL PART OF THE BUSINESS AT ALL STAGES OF
ITS DEVELOPMENT, AND TODAY WITH GREATER STRENGTH AND IMPACT, PERMEATING OUR
INTERNAL AND EXTERNAL ACTIVITIES.

We
are Grupo Patio,
a leading company in
Latin America focused on the
real estate rental market. We are
characterized by our multi-format
model that allows us to anticipate
the different needs and expectations
of the market, thus achieving one
of the highest growth rates in
the region.
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We seek to make a contribution to our
neighboring communities, and with it, to
the quality of life of the people around us,
providing them with a differentiating experience
through innovative projects. We work towards
productivity, efficiency and innovation, which
has allowed us, together with our solid growth,
to deliver profitability and a high standard of
service to all those who accompany us in the
different business areas.
We currently have more than 100 assets under
our management. Today we are focused on
continuing to expand our transformational
experience and reach new markets. We are
proud to have operations in Chile, Peru, Mexico
and the United States by the end of 2020.
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OUR 6 BUSINE S S
DI V ISIONS
Patio Comercial:
We have 80 shopping centers for rent located
in strategic locations throughout Chile (74)
and Peru (6). We seek to integrate into our
environment through a variety of formats
that respond to the different needs of our
neighbors, consumers and tenants, such as
neighborhood shopping centers, strip centers,
stand alone, outlet, among others.
Patio Oficinas:
An area specialized in the development and
rental of office buildings, where excellence,
elegance, style and location are the main axes
of each of our projects in Chile and Peru. By
the end of 2020, we have 14 assets in Chile
and more than 158 clients.
Patio Industrial:
We deliver solutions to industrial clients,
SMEs and individuals by developing assets
throughout Chile from Antofagasta to Puerto
Montt and in Mexico. Located in the main
poles of industrial of industrial activities and
connected to the main highways and airports,
our centers are flexible and adaptable to
the client’s needs, contemplating from cold
storage, mini warehouses, and industrial
parks, to the “build to suit” option. We
currently have 15 assets, through which we
support more than 673 clients.
Patio Residencial:
We specialize in developing buildings
exclusively for rent, in prime locations, where
our residents can live experiences and have
access to products and services of the highest
level. Our projects are designed to enjoy
community life through innovative services
and common spaces.
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Patio Hoteles:
Seeking to implement a new hospitality model
in Chile, during 2019 we sealed an alliance
with Selina hotel chain to carry out 16 projects
throughout Chile over the next five years.
During 2020 we incorporated our first asset in
Patio Hoteles in Pucon, Chile.
Patio Capitales:
Through our financial division, we provide
advisory services to investors interested in high
rates of return. This unit manages 7 real estate
funds in different asset classes, three of them
public: LV-Patio Renta Inmobiliaria I, LV-Patio II
Strip Centers and Patio-SAM.
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We are pleased to have different
projects that will be developed
throughout the country in the
coming years, always seeking to be
a contribution to the communities
and the quality of life of the people
around us.

METROPOLITAN REGION

FU T URE
PROJEC T S
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1
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OUR
HIS T ORY

1

Assets

7

Assets

14

Assets

16

Assets

24

Assets

29

Assets

2004 / 2005

2006 / 2007

2008

2009 / 2010

2011

2012

Patio Real State Management is
born.

Incorporation of six shopping
centers: Coventry, Huechuraba,
Quilicura, Concón, El Salto y
Pedro de Valdivia.

Acquisition of the first warehouse
center.

Incorporation of two shopping
centers: Rahue and San Pedro
de la Paz.

Acquisition of former
Manufacturas Sumar to make it
the Group’s first outlet, La Fábrica
Patio Outlet.

Acquisition of the third office
asset, Patio Apoquindo, which
joins Live Costanera and Patio
Foster.

Incorporation of seven shopping
centers: Ciudad Satelite,
Presidente Ibañez, Peñalolen,
Berta Correa, Los Notros, Andalue
and Alerce.

Incorporation of four shopping
centers: Eucaliptus, Colon Puerto Varas, Los Carrera and
Torres del Puerto.

First Shopping Center - Tobalaba.

Association with investment
fund Kimco Realty.
We created our first development fund.

Incorporation of seven shopping
centers: Ciudad del Este, Observatorio, Valle Grande, Llanquihue,
Ciudad del Sol, Colombia and Lo
Blanco. Acquisition of the Ciudad
Modelo industrial land.
Entering the office development
market:acquisition of the first Live
Costanera asset.
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Acquisition of second asset of
Patio Foster offices.
Association in commercial
assets, development and
income with Capital Advisors.
We reached 38,000 m² of GLA
under management.

We reached 96,000 m² of GLA
under management.
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39

Assets

42

Assets

46

Assets

53

Assets

71

Assets

79

Assets

2013

2014

2015

2016

2017

2018

Grupo Patio and its four divisions
are born: Patio Comercial, Patio
Oficinas, Patio Industrial and Patio
Capitales.

Start of construction of La
Fabrica Patio Outlet, in the
warehouse complex located
in San Joaquin.

Risk Classification (ICR).

Startup of outlet operation.
Completion of Alonso building
construction.

We entered Mexico alongside
LarrainVial.

Incorporation of eight new
shopping centers: Mirador Ovalle,
La Cantera, Barrio Ingles, Padre
Las Casas, Bustamante, Santiago
Downtown, Puerto Varas and
Santa Luisa.

Placement of the first
commercial income fund of
Patio Comercial with IM Trust
- Credicorp Capital.

Incorporation of four new
shopping centers: Labranza,
Victoria, Lo Martínez and
Alonso de Ercilla.

“El Muro” of Fabrica Patio
wins a silver award in the
“Public Relations” category of
the ICSC Awards.
Mr. Storage obtains
international recognition as
“Facility of the year”.

We entered Peru with our
multi-format model.

Start leasing Patio Foster.

Incorporation of three new
shopping centers: Rudecindo
Ortega, La Chimba and Villa
Alemana.

Mall Patio Rancagua acquisition.
Acquisition of 50% of the shares
of the Patio KRC I and Patio
KRC II funds from Kimco Realty
Corporation.
Acquisition of 100% of the assets
of the Vecinal fund from Kimco
Realty Corporation.

Start date of administration
Mall Patio Rancagua.

Startup of construction of
office building Alonso by
Grupo Patio.
Placement of the first Patio
Foster office rent fund.

Mall Patio Talagante
development.
Leasing Patio Apoquindo
startup. Urbanization Parque
Capital startup.

Creation of the Petrobras
Angol, Vicuña and Pan de
Azúcar Strip centers.
Acquisition of Agrosuper and
Karmac warehouse.
Construction of Mr. Storage
begins.

Placement of Patio Alonso
Development Fund.

Start of operation access to
Parque Capital.

Acquisition of Patio
Apoquindo building.

Start of Capital Park
landscaping work.

Placement of 2nd Patio
Foster Income fund.

Takeover of Commercial
Patio.
LV-Patio Renta Inmobiliaria I:
March: Takeover of the
LV-Patio Renta Inmobiliaria
I fund (ex Aurus Renta
Inmobiliaria).
October: Sale of the
Conquistadores Building.
December: Acquisition of the
Sigdo Koppers Corporate
Building.
We have a new division: Patio
Residencial.
Opening of three new strip
centers.
Execution of call option on IM
Trust Credicorp Capital Fund.
Start of works Pie Andino.
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As Grupo Patio we certified
our crime prevention model.

As Patio Comercial, we were
recognized by the ICSC for
the celebration of Heritage
Day at La Fabrica Patio
Outlet.
We incorporated 5 new
shopping centers.
We acquired the Infinity
and Geo Costanera office
buildings through the LVPatio I Fund.
Opening of Mr. Storage.
We began construction of our
first residential project.
As Patio Capitales we
subscribe an industrial fund.
As Grupo Patio we challenged
innovation by creating the
Sustainability and Public
Affairs Management.
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98

Assets

Assets

2019

2020

We entered the hotel industry
after a joint venture with the
Selina chain.

We conducted The Other
Utility campaign (La Otra
Utilida) in response to
Covid-19, which involved a
series of social initiatives for
our stakeholders.

As Patio Comercial we
acquired shopping centers
belonging to Corpgroup.
Together with LarrainVial we
created our second income
fund “LV-Patio II rental fund
“LV-Patio II Strip centers”.
As Patio Comercial we made
our debut in the local market
and achieved two successful
bond placements. We closed
an agreement to develop a
project with Norman Foster.
Mr. Storage incorporates a
new asset to its portfolio
and opens “Mr. Storage
Panamericana”.
We start operations in Grupo
Patio Mexico.

1.2

104

We carried out a US$ 100
million capital increase.
Together with LarrainVial, we
placed the LV-Patio II Strip
Centers Fund.
We acquired a building belonging to CorpGroup located
in Rosario Norte.
We opened an office in the
United States through Patio
USA.
We acquired the Las
Camelias building in Peru.
Our 13 office buildings in
Chile received I-REC
certification.

We renewed our Board of
Directors.

OUR EN V IRONMEN T:
RISK S, IMPAC T S A ND OPP OR T UNI T IE S

RISKS

I M PAC T S

OPPORTUNITIES

TRANSFORMATION

The trend of teleworking and
online consumption has been on
the rise in recent years, growing
exponentially during 2020 given
the global context of the health
crisis and the need for social
distancing. This has an impact
on our asset occupancy capacity,
such as offices and shopping
centers.

We focus on giving our best in challenging
scenarios. The transformation of the industry
invites us to think about new ways of working
and innovation. During 2020 we reacted in a
timely manner by opening Plus as a co-working possibility for those who adjust and
desire new ways of working and Patio PickApp for new consumer trends. The challenge
is to continue adjusting in a timely manner to
industry transformations, by anticipating the
new needs of our environment.

During 2020 we constantly
experienced regulatory changes
that challenged us to adjust our
policies and work protocols in
the different business areas.
Regulatory changes that target
our ability to operate have a direct
impact on our and our customers’
performance.

We are aware that regulatory changes point
to the possibility of preventing and caring for
people given the health crisis. In this context,
we implemented The Other Utility, leading the
public debate in our industry regarding the
social role we must play in difficult times.

Climate change is a topic of great
public interest given its relevance
to all areas of people’s daily lives
and to society. Climate change
impacts our ability to allocate
land to develop our assets, the
regularities that govern our
actions, and the increased public
interest in the actions we take on
this issue.

We have a true vocation to reduce and mitigate the environmental impacts that our
operation may generate. We have developed
actions to diagnose, monitor and mitigate our
impacts, from the moment of development
and construction of our assets to their daily
operation. We have created programs that
encourage our employees, suppliers, customers and communities to take care of the
environment.

Patio Comercial issued its third
financial bond.
Birmann Building obtained LEED
EBOM certification.
Launch of PLUS.

OF THE INDUSTRY

Patio Industrial acquired Panal
and AutoSummit.
Grupo Patio Mexico made its first
investment by acquiring the
Tapioca industrial property.
Together with Santander Asset
Management, we launched our
first residential fund.
We announced the acquisition
of the four outlets belonging to
VivoCorp; Outlet La Florida, Outlet
Maipu, Outlet Peñuelas and Outlet
Temuco.

REGULATORY
CHANGES

As Patio Comercial we
incorporate assets in the
north of Chile.
CLIMATE
CHANGE AND
RESOURCE
AVAILABILITY
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1.3

SUS TA IN A BL E M A N AGEMEN T
A ND L E A DER SHIP

DESCRIPTION

WHY IS IT
R E L E VA N T ?

H OW I S T H I S
M A N AG E D ?

A S S O C I AT E D R I S K S

CHALLENGES

Grupo Patio’s governance and its commitment to
transparency and ethics, embodied in the various
Compliance initiatives and in our guidelines for creating
shared value and placing sustainability at the heart of
our business.

We believe in the importance of having a sound
institutional framework where transparency and ethics
drive our actions, consolidating an organizational
culture in line with our purpose and values, which
has an impact on the trust we place in each of our
stakeholders.

We have a Crime Prevention Model and a Complaints
Channel.

Lower levels of trust among our stakeholders, which
would have an impact on our performance, as well as
reputational implications and internal security issues
based on the handling of information.

To broaden the commitment to transparency and ethics
to the different spheres of action and with whom we
relate, incorporating environmental or social issues in
current practices.

SDG
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GOV ERN A NCE
We believe in the importance and
contribution of diverse teams,
which is why our Corporate
Governance is integrated
by directors of excellence
with different professional
backgrounds, age groups and
professions. In 2020 we proudly
incorporated three women
as members of the Board of
Directors. The above, giving
rise to a complementarity that
enriches our actions and decision
making, allowing us to fulfill our
purpose.

Darío Calderón

Andrés Solari

Antonio Jalaff

Sebastián Khamis

María Paola Luksic

Position: President
Profession: Lawyer
Commencement date:
21/03/2018
Date of birth: 09/23/1946
Rut: 5.078.327-8
Nationality: Chilean

Position: Vice President
Profession: Business
Administrator
Commencement date:
10/06/2014
Date of birth: 07/03/1973
Rut: 8.667.254-5
Nationality: Chilean

Position: Executive Director
Profession: Entrepreneur
Commencement date:
10/06/2014
Date of birth: 13/11/1973
Rut: 9.213.845-3
Nationality: Chilean

Position: Director
Profession: Business
Administrator
Commencement date:
21/03/2018
Date of birth: 27/10/1980
Rut: 9.702.150-3
Nationality: Chilean

Position: Director
Profession: Forestry Engineer
Commencement date:
16/06/2020
Date of birth: 31/10/1962
Rut: 6.372.366-5
Nationality: Chilean

Christopher Blundin

Sergio Jalaff

Position: Director
Profession: Business
Administrator
Commencement date:
20/04/200
Date of birth: 27/01/1972
Rut: O-E
Nationality: American

Position: Honorary Director
Profession: Entreprneur
Commencement date:
17/11/2020
Date of birth: 16/07/1941
Rut: 4.100.703-6
Nationality: Chilean
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Cristián Abumohor
Position: Director
Profession: Business
Administrator
Commencement date:
21/03/2018
Date of birth: 20/08/1976
Rut: 14.528.774-k
Nationality: Chilean

Alejandra Mustakis

Patricio Rojas

Vanessa Facuse

Position: Director
Profession: Industrial Designer
Commencement date:
15/06/2020
Date of birth: 23/07/1976
Rut: 9.612.708-1
Nationality: Chilean

Position: Director
Profession: Economist
Commencement date:
21/03/2018
Date of birth: 27/10/1960
Rut: 7.242.296-1
Nationality: Chilean

Position: Secretary
Profession: Lawer
Commencement date:
20/06/2020
Date of birth: 23/10/1978
Rut: 13.458.672-9
Nationality: Chilean

During 2020 three Directors completed their term in office; Alberto Selman (06/15/2020), Christian Cahe
(06/15/2020) and Raimundo Ducci (04/20/2020).
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E X EC U T I V E
BOA RD

Antonio Jalaff
Position: Executive Director
Profession: Entrepreneur
Age: 47 years old
Nationality: Chilean

Criatián Cahe
Position: Chief Financial Officer
Profession: Business Administrator
Age: 61 years old
Nationality: Chilean

Alvaro Jalaff
Position: CEO Grupo Patio
Profession: Entrepreneur
Age: 41 years old
Nationality: Chilean

Cristián Menichetti

Pablo Manríquez

Position: General Manager Office, Industrial, Residential
and Capital Divisions
Profession: Business
Administrator
Age: 46 years old
Nationality: Chilean

Position: General Manager
Commercial Yard
Profession: Business
Administrator
Age: 50 years old
Nationality: Chilean
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GENER A L
OB JEC T I V E S

DI V ER SI T Y ON
T HE BOA RD

73%

GENDER

27%

MEN

FOREIGN

0%
-3 0 Y E A R S

YEARS IN
THE BOARD
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PARTNERS
We have an organizational culture that allows
us to encourage the welfare and spirit of our
company, through the quality and training of our
employees. In addition to building an optimal
organizational structure that allows us to respond
to the different needs of each of our clients.

9%

N AT I O N A L

AGE

FINANCIAL
We seek the best solutions for long-term
sustainable growth, taking into account the
maximization of the company’s value and
shareholders’ capital.

WOMEN

91%

NATIONALITY

CORPORATE
We focus on consolidating our position as one
of the leading real estate rental companies
in Chile, differentiating ourselves through
quality, efficiency, sustainability and a unique
management model. We also seek to increase our
capacity to compete in current markets.

36%

64%
30 TO 50 YEARS

45%

54%

LESS THAN 3 YEARS

BETWEEN
3-6 YEARS

0%
BETWEEN
6 -9 Y E A R S

OUR CORPORATE
GOVERNANCE HAS THE
HIGHEST STANDARDS
OF RESPONSIBILITY AND
EXCELLENCE THAT ALLOW
EACH BUSINESS AREA
TO MEET ITS PROPOSED
OBJECTIVES.

+ 50 YEARS

0%

CLIENTS
Our focus is on understanding and building client
loyalty in each of our business areas, offering
them the best solutions to their real estate
requirements.
CONSUMERS
We provide solutions to the needs of consumers,
achieving greater proximity to the supply of
products and services, contributing to the
revitalization of neighborhoods and cities.
SUSTAINABILITY
We develop cities through real estate projects that
become meeting points, generating value for all
our stakeholders.

MORE THAN 9 YEARS
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OB JEC T I V E S
BY A RE A

PATIO COMERCIAL

PATIO RESIDENCIAL

We seek to consolidate our leadership
position in neighborhood shopping
centers throughout Chile and thus
replicate our successful business model
in the diversification of larger assets, such
as malls and outlets. We want to capture,
respond to and retain the loyalty of the
largest clients in the retail area.

We want to become the leading developer and
operator of residential buildings dedicated 100%
to rental in Chile, by offering rental housing
with the highest standards, both in design and
in the services required by tenants. Manage
projects as a centralized unit and deliver integral
solutions to its inhabitants.

PATIO OFICINAS
We are driven to position ourselves as a
world-class real estate company and to
be recognized as such, offering exclusive,
high quality, unique products, with added
value and different from the competition.
To build customer loyalty with the main
Chilean and multinational companies that
add value to our assets.

PATIO CAPITALES
Offer solutions with higher profitability
than the market with quality, low-risk,
diversified and transparent products.
Maintain a solid capital structure.

PATIO INDUSTRIAL
Our focus is to position ourselves as
a key player in the market, offering
integrated management and solutions
different from those offered by our
competitors. We seek to diversify
new areas of industrial business with
solutions for different types of clients:
individuals, SMEs and corporations.
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PATIO HOTELES
Our focus is on implementing a new
hospitality model in Chile, which brings
together accommodation, in-house tourism
agencies and co-working spaces.
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COMPL I A NCE

A U D I T A ND
COMPLIANCE
COMMITTEE

REPORT CHANNEL INFORMATION:

PREVENTION OFFICER
W I T H M E A N S A ND
POWERS

• etica.grupopatio@resguarda.com
• 800835133
• A RESGUARDA operator will take your call
and guide you through your report. At the
end of the call you will be given a report
number and password for follow-up.

P IL L A R S O F T H E
PREVENTION MODEL

P O L I C IE S A ND
S TA ND A R D S

PREVENTION
MODEL MANUAL

T R A IN IN G

Our commitment to transparency and ethics
drives us to act proactively, implementing
guidelines, regulations and mechanisms at a
transversal level, considering our daily business
and certain economic activities such as real
estate management. Thus, we have adopted
and implemented a model of organization,
administration and real and effective supervision
aimed at preventing the crimes contemplated in
Law 20.393 (Criminal Liability of Legal Entities),
which allows us to mitigate external risks and
makes our company an active entity promoting
legal and ethical business practices.
Since 2018 we have a Crime Prevention Model
certified by the Prelafit Compliance consulting
firm, positioning us as a company that has high
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standards at national and international level. In
addition to the foregoing, in order to prevent and
detect crimes related to Law 20.393, harassment and
fraud, we have a Complaints Channel open to all our
stakeholders through an online, telephone and email
tool.
In addition, we have an ethics committee made
up of 3 people from the company and led by the
Compliance Area, which seeks to responsibly
manage ethics and procedures associated with
the Whistleblower Channel. Seeking to promote a
culture of transparency and integrity and integrity
within Grupo Patio, since 2019 we have incorporated
the topics of ethics and Compliance to our talks and
trainings.
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OUR ECONOMIC VA LUE IS DIS T RIBU T ED
A S FOL LOWS
2019

2020

Economic value created
ECONOMIC VALUE DISTRIBUTED (M$)

100%

100%

Total people
Total suppliers
Total taxes
Total sustainability
Retained economic value

22.3%
56.8%
20.2%
0.7%
15%

29.2%
48.5%
21.5%
0.7%
-50.4%

ECONOMIC VALUE CREATED (M$)

E T HIC S A ND CONDUC T
P OL ICY A ND E T HIC S
COMMI T T EE
Through this Policy we encourage good
practices among our employees, always
encouraging them to report unethical or
unexpected behavior. In line with the
above, a whistleblower channel was
created and an Ethics Committee was
also developed, which reports to the
Directors’ Committee.

Note: figures correspond to the consolidated financial statement

BUSINESS STAGES:
We are a leader in real estate management and an integrated investment and management
company in real estate assets for rent.

CRE AT ING VA LUE
WE ARE DRIVEN BY THE DESIRE TO MAKE A
REAL CONTRIBUTION TO ALL THE
STAKEHOLDERS WITH WHOM WE INTERACT.
Throughout our history, the efficiency and
excellence that characterize us have allowed
us to grow profitably and improve the quality
of life of those around us, being fundamental
our differentiating and integrated model
among our 6 business areas that are based
on capital gain, development and income.
Thus, our Patio Sostenible Strategy also
consolidates concrete commitments with the
different stakeholders.
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Capital Gain

Rental

Development

•

Acquisition of assets for
subsequent disposal.

•

Property management and
rental flow optimization.

•

Land acquisition according to
project needs.

•

Take advantage of asset
price upside.

•

Commercial management with
old and new tenants.

•

•

Re-development of shopping
centers.

Project management, optimization
of intelligent solutions that
guarantee its success and
construction coordination.
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21

2
m
589,888

Shopping
Centers MR

91,6%

GLA in
rental

48

Occupation of
Shopping Centers

104

69

UF

1.6
MM

Assets in
rental

Shopping
Centers in
regions

1

Mall

Shopping Centers

Total
Income

2

2

Other

Outlets

+1,682

UF

50.6

GLA in anchor
stores

MM

Assets Under
Management
(AUM)

+180

Clients

136

Collaborators

148,173

M2

Assets Under
Management
(AUM)
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SUS TA IN A BIL I T Y
AT T HE CORE OF
T HE BUSINE S S

AT GRUPO PATIO WE
HAVE A CLEAR PURPOSE:

TO UNITE PEOPLE
AND ENRICH
THEIR LIVES.
ALWAYS SEEKING TO REFLECT AND JOIN EFFORTS TO
BE A REAL CONTRIBUTION TO OUR ENVIRONMENT, AS A
COMPANY WE PARTICIPATE IN VARIOUS RELEVANT
INSTANCES FOR THE DEVELOPMENT OF THE REAL
ESTATE INDUSTRY IN CHILE.
UNDERSTANDING THAT WE ARE KEY PLAYERS, WE WANT
TO PLAY A LEADING ROLE IN THESE SPACES:
• Cámara Chilena de la Construcción
• Cámara Chilena de Centros Comerciales
• International Council of Shopping Centers(ICSC)
• GRI Club
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CRE AT ING SH A RED
VA LUE
We develop cities through real estate
projects that become meeting points,
generating value with all our stakeholders,
with whom we establish a long-term
relationship.
We want to be leaders in the real estate
industry and we have the strong conviction that
sustainability is one of our differentiating
attributes. We are convinced that in order to
anticipate trends and deepen our commitment
to the highest quality standards, it is key to
integrate sustainability into our way of doing
business.
As Grupo Patio we always seek to balance the
economic, social and environmental
development of our stakeholders, both those
involved throughout our value chain, as well as
those who are in the vicinity of our operations.

Independence: We make decisions based on our
deepest convictions, one of which is to be good news to
the communities closest to our operations.

VA LUE S:

Our values move and guide us to
become a better company for all of
us who work at Grupo Patio, and to
demonstrate this to our clients,
investors, our environment, and the
communities in which we operate.

Excellence: We are driven by a job well done and
therefore we base our work on high standards of quality
and service, which are reflected in the links and initiatives
we develop with organizations located in the vicinity of our
operations.
Transparency: We promote and build a culture of good
practices, creating a close, direct and horizontal relationship
with the main stakeholders of a territory, being fundamental
the delivery of relevant, useful and timely information.
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SUS TA IN A BIL I T Y
S T R AT EGY

SUS TA IN A BIL I T Y
COMMI T T EE

S T R E N G T HE NIN G
OUR TEAM
Providing a space for development
and well-being to our own and
external collaborators, in a diverse
and inclusive work context.
Labor practices, fair operating
practices and human rights.

F R IE NDLY W I T H
YO U R E N V I RO N M EN T

S TR ENGTHENING
O UR TE AM

IMP R O V IN G Y O U R
E X P E R IE N C E
Delivering an innovative
and comprehensive
service and experience
to uor clints.

DEVELOPING
CITIES
THROUGH REAL
E S TAT E P R O J EC T S
T H AT B EC O M E
MEETING POINTS
G E N E R AT I N G
VA L U E
WITH ALL OUR
S TA K E H O L D E R S

Consumers
affairs

Sustainability is at the core of our business,
and thus addresses all our management
areas, nurtured by the collaborative work
and synergies that occur between
multidisciplinary teams. This is why we have
designed a governance structure that
responds to these goals.
We have a Sustainability Committee led by
the Sustainability and Public Affairs
Management, represented by Rodrigo
Medina, and composed of three members of
the Board of Directors: Antonio Jalaff, Paola
Luksic, and Alejandra Mustakis. Considering
the topics to be addressed in each session,
key participants from different areas are

added to address the different initiatives in
line with the Sustainability Strategy.
During 2020, the Committee held bimonthly
meetings that allowed us to follow up on the work
required, as well as safeguarding reportability,
transparency and coordination of joint actions.
Additionally, seeking to promote the integration of
sustainability with the development of our business,
the Sustainability Committee is also required to
report quarterly to the Executive Committee. In this
way, we seek to favor decision making associated
with projects that need to be in full harmony with our
business strategy and long-term vision.

IMPROVING
YO UR E XPER IE NC E

GOA L S 2025

F R IE ND LY W I T H Y O U R
E N V IR O NME N T
Promoting care for
the environment and
managing our impacts.

PA R T O F Y O U R
NE IG HB O R H O O D
Proactively inserting ourselves
in the nearby communities.

Environment

Participation and relationship
with the community
PART O F YO UR
NEIGHB O UR HO O D
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All policies related to the
Sustainability Strategy
published.

Apply to sustainability
indices when we go
public, such as DJSI
and GRESB.

Evaluate possible risks
related to Human
Rights in operations
and generate action
plans.
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T HE OT HER
U T ILIT Y

We wanted to show the market the kind
of company we are; a leading, proactive
company that does things differently,
both in normal times and in difficult
times. Thus, in the midst of the debate
about the role and what is expected of
companies, given the Covid-19 context,
as Grupo Patio we decided that:

“Today is time for
another utility”.

Our campaign involved a series of
measures that made it possible to respond
to the new needs and expectations of our
stakeholders, among them:
•

Temporary suspension of leasing rents
on commercial assets.

•

Support in obtaining UF loans +
0%interest for SME clients.

•

Legal, financial and emotional advice
and mentoring to SME clients and
suppliers.

•

Zero layoffs and no use of the
employment protection law.

•

We maintained our salary
commitments with our employees

During 2020 we obtained
the following awards:
Eikon Chile
Effiel
Social Innovation

As
Alvaro Jalaff,
CEO of Grupo Patio,
says,

“Large companies now more than
ever must focus on their utility. And I am
not talking about the net profit reflected
in the last line of an Excel spreadsheet. I’m
talking about that other utility, the one that
allows a company to be much more than
an economic agent and truly have at the
center of its purpose to people”.
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We are pleased with the impact of this initiative,
which allowed us to position the issue within
the public debate, and to encourage other
companies to take action. The Other Utility
achieved wide media coverage, support
from opinion leaders in social networks,
cohesion and sense of belonging in the team,
citizen recognition, gratitude from our clients,
academic interest, among others.

Eiffe Chile Award: We obtained a Silver Effie in
the “Public Relations” category, which seeks to
measure through the advertising level (creativity)
the impact generated by the campaign. We were
recognized for communicating the measures
taken as a result of Covid-19, generating
news and triggering a rethinking of the role of
companies in the crisis. The advertising level was
shown in the creativity of changing the meaning
of the word “Utility”.

Eikon Chile Award: We obtained the first
place in the categories of “Institutional
Communication General Campaign” and
“Institutional Advertising, General Campaign”,
where the communication campaigns that fully
achieve their objective were awarded. In our
case “The Other Utility” opened the discussion
on how companies should contribute in difficult
times.

Innovación Social: We were awarded third
place in the “Social Innovation” category by the
Chilean Chamber of Shopping Centers. We were
awarded for the package of measures developed
to support our SME customers in our shopping
centers, in addition to the measures granted
internally to our employees, among others.
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1.4

SUS TA IN A BIL I T Y MIL E S T ONE S 2020

1
First Sustainability
Report was prepared and
disseminated.

4
Incorporation of three
female members to the
Board of Directors.

7
Implementation of a new
performance evaluation
methodology.

10
Pilot Program to Support
Entrepreneurial Clients.
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2

3

Consolidation of Sustainability
Strategy.

The Other Utility
Campaign.

5

6

Bringing down the purpose of
Grupo Patio to our team.

Teleworking
incorporation.

8

9

Development of Diversity
and Inclusión Policies and
Programs.

Supplier Diagnosis and
Strategy.

11

12

Implementation of Patio
de Emprendedores
(entrepreneurship fairs).

Implementation of socioenvironmental assessments
in pre-feasibility stage in our
assets.

13
Elaboration of the
Contingency Protocol.

14

15

Measuring carbon footprint.

100% of Patio Oficinas
buildings with Renewable
Energy Certificates.

16
Office waste
management pilot.
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02
S TRENGT HENI NG
OUR T E A M

(GRI 102-7, 102-8, 102-9, 103-2, 103-3, 401-1, 401-2,
403-4, 403-5, 403-6, 404-1, 404-2, 405-1, 405-2, GP5,
GP6, GP7, GP8, GP9, GP10 and GP11)
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PROVIDI
NG A SPA
FOR GRO
CE
WTH AND
WELLBEI
N
OUR COL
LABORAT G TO
ORS
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2.1

L E A DING A ND
AC C OUN TA BL E T E A M

DESCRIPTION

WHY IS IT
R E L E VA N T ?

H OW I S I T
M A N AG E D ?

A S S O C I AT E D R I S K S

CHALLENGES

It concerns the possibility of living the
organizational purpose and putting it into
practice by addressing both development spaces
and initiatives for the benefit of our collaborators.

At
Patio Group,
our team is priority. We
value each and every employee
and suppliers that make up our
team, being aware of the important
role they play in the performance of
our company. We seek to promote wellbeing among our teams, personal and
professional growth, and the valuation
of talent and merit in a diverse
and inclusive work context.

Within the framework of our Sustainability Strategy,
one of its pillars is Strengthening our team. We seek
to give priority to those who make up our teams and
who are the main ambassadors of our company.

Through initiatives that address contingent and
cross-cutting issues over time that are of interest
to our team, conversation instances and periodic
training. Likewise, climate surveys and performance
evaluations allow for a periodic evaluation as
a mechanism for feedback and continuous
improvement.

Our ability to influence our environment is strongly
related to the internal characteristics of our
organization. It is necessary to strengthen leadership
and sense of responsibility, so that the focus of action
and business strategy are not dissociated from what
happens in practice.

To be able to anticipate the needs and interests of our
team in a changing and challenging context, as well as
the updates required by their environment.

SDG
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2019

OUR PURPOSE “TO UNITE PEOPLE AND ENRICH THEIR LIVES” IMPLIES DOING THE
SAME AMONG OUR EMPLOYEES. WE WANT THIS TO BE LIVED INTERNALLY AND WE
WANT EACH OF OUR INITIATIVES TO CONTRIBUTE TO IT.
•

First face-to-face
meeting: We held our
initial work day to
identify the current and
desired culture in Grupo
Patio together with 150
employees.

•

We created the Culture
Committee.

AT G R U P O PAT I O W E A R E M O V I N G
F O R WA R D W I T H A C L E A R P U R P O S E

CRE
AND M ATE IMPACT
AKE A
MARK

BUILDS T
E
FAMILY SAM AND
PIRIT

DO GO
STRIVE FOR OD AND
EXCELLENCE

SUSTAINABILIT Y REPORT 2020

SHARE GROWTH

•

In January we launched
our purpose and
initiated our work plan
along with the Culture
Committee.

2021
•

We will begin the activation
of the viralizers call,consisting of a multidisciplinary
team of 35 collaborators
whose mission is to lead
and accompany the cultural
transformation process by
raising awareness, activating and rooting the purpose
in the different teams (Chile,
Peru and Mexico).

BE HUMBLE AND
RESPECTFUL

GIVE SOLUTIONS

DE
BE AVANT-GAR
AND CREATIVE

We formed the Culture Committee, whose
mission is to design and collaborate in
different initiatives to reconnect with our
purpose and its pillars, in addition to being
mobilizers and multipliers of the cultural
transformation that we started in 2019,
“Atrévete a estar de Patio”: Living the
purpose and attributes in everything we do!
The Culture Committee is integrated by a
team from different areas of the company,
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LIVE WITH PASSION AND
COMMITMENT

BRINGING
PEOPLE TOGETHER
AND ENRICHING
THEIR LIVES
ENJOY

2020

ALWAYS HAVE
A POSITIVE
ATTITUDE

among them: Cristian Onetto (General Manager
Peru), Carolina Diaz and Ana Quintero (People),
The Committee, together with the employees,
designed a Culture Plan. We sought to We are
convinced that the organization is made by all
of us, and that each of the employees is part of
the Culture Plan for the coming years.
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BENEFI T S A ND INI T I AT I V E S
COV ID -19

together with a powerful communication
campaign. In this first initial voluntary
phase, we gave the opportunity to those
who voluntarily wished to work in person,
enabling mobilization for those who live in
the outskirts of Santiago.

E M E RGE N C Y K I T

In a second phase, starting in November, the
second phase began, which gives freedom
to each management in coordination with
their teams to find the best way to organize
themselves to go to the office, always
maintaining teleworking for those who are
part of the risk groups. In this instance we
achieved a return of 70% of our employees.
Finally, we will begin a third post-vaccination
phase, when the sanitary measures and
conditions allow a safe return of our
collaborators to the workplace, which will go
hand in hand with the implementation of a
teleworking policy.

THROUGHOUT
2020 WE LIVE
THROUGH A PANDEMIC
THAT STRONGLY AFFECTED ALL
OUR STAKEHOLDERS. SEEKING TO
CONTRIBUTE TO THE WELL-BEING
OF OUR EMPLOYEES, WE REACTED IN
A TIMELY MANNER BY IMPLEMENTING
A SERIES OF INITIATIVES FOCUSED
ON TAKING CARE OF THEM IN
THIS COMPLEX CONTEXT.

At the beginning of the pandemic in our country,
access to certain prevention and care items
for Covid-19 was difficult, so we developed an
emergency kit that consisted in home delivery
to each of our employees of a prevention and
care box that included alcohol gel, tissues,
masks, gloves, chlorine towels, spray bottle and
concentrated chlorine bleach, among others.

180

employees in
Chile received the
emergency kit

TODAY, MORE THAN EVER, WE PROTECT EACH OTHER

RE M O T E WORK A ND SA FE
RE T U RN PL A N

The safety of our employees was, is and
will always be our priority. For this reason,
as of March 16, 2020, everyone began to
work remotely, which was maintained for
more than 6 months. The implementation of
remote work involved a series of measures,
among them, the collection of information
on the status of each user, home deliveries
and collection from the office of work items
needed to be installed at home, installation

of remote access, support to employees and
strategic suppliers in installation and use of
videoconferencing platform, among others.
As time went by and taking into consideration
the different realities of those who integrate
our team , we gradually began a Safe Return
Plan. Thus, in September our offices were
opened, considering shifts, protocols and
all the sanitary measures required by the
authority in the initiative called Your square
meter. It consisted of setting up our spaces
according to the new protocols and safety
safeguards,

The most important thing is your safety and that of your family. In this KIT, you will find
what you need to avoid contagion in these complex moments.

#STAYATHOME
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.

H E A LT H M ON I T ORIN G

We sought to provide a quick and timely reaction to the different needs that arose among our
employees in the changing scenario of 2020 as a result of the pandemic. The health and wellbeing of our employees is our priority, so we have constantly monitored their health status,
providing accompaniment to positive cases, medical assistance at home and delivery of basic
supplies. In addition, we have made it possible for all our employees who wish to take a free,
voluntary PCR test at our offices on a weekly basis.

I
would like
to express my gratitude
the support during the months of
April and May when I was ill with
Covid-19. I am deeply grateful for the
concern of sending a family doctor to my home
and the box of goods that helped to mitigate the
bad time we
spent with my family.
I will be eternally grateful for the concern of Grupo
Patio and
the many people who were
there for me. Thank you very much!
Luis, Collaborator.

100

W EL L NE S S K I T
Exercise is key to keep the mind active,
release tension and stimulate the
body. This is why we provided each
of our employees with a wellness
kit to contribute to a healthy life and
physical and mental wellbeing. Given the
complications caused by the pandemic,
we provided a concrete contribution so
that they could do physical activity at
home. The kit included basic implements
for the execution of simple activities,
along with a tutorial made in conjunction
with Youtopia.

96
online Yoga
classes

Throughout the year, we offered free
online Yoga classes, with 15 students
participating twice a week, for a total
of 96 classes. This was an on-site
class benefit, so we looked for a way to
provide continuity.

of our employees
contacted to monitor
their health.

INDI V IDUA L A ND/OR GROUP C ON TA INMEN T C ON V ER SAT ION

180

employees received
the weeness kit

We openly provided all of our employees with support conversations, voluntary instances that
sought to support and monitor their emotional state during the pandemic. At the end of the
talks, participants were prepared to listen assertively and express their feelings, after having felt
welcomed and listened to.
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WORK PL ACE CL IM AT E
PERFORM A NCE A S SE S SMEN T
S TA BIL I T Y FOR OUR E MPLOY E E S
Caring for our employees also involved
concern for their mental health in the face of
the economic uncertainty experienced during
the year, and for the security and stability of
their jobs. We took two measures:

We seek to generate a work space that encourages
the professional development of our collaborators,
so we began to implement a comprehensive performance evaluation at all levels of our positions.
360° Evaluation: Performed to Managers, Assistant Managers and Chiefs, it considers the opinion
of their boss, peers and collaborators under their
charge.
180° Evaluation: Conducted to managers, it considers the opinion of their boss and peers.
90° Evaluation: Carried out to administrative staff, it
considers the opinion of their boss.

Zero layoffs and no use of the
Employment Protection Law: In times
of great uncertainty, we seek to provide
stability to our employees, so we did not
lay off any of them to save costs, nor did
we use the Employment Protection Law.
Salary commitments: We took
the decision to maintain all salary
commitments made with our employees,
including not lowering salaries for any of
them and keeping everything agreed with
each one of them.

At
such a complex
and distinct period of
pandemic, these initiatives were
extremely motivating. In addition to
feeling supported by Grupo Patio, the
concern for its employees is appreciated,
valued and recognized.
This does not happen in all companies, and
they make us feel very much a part of the
company and proud to belong to it.
Juan Carlos, Collaborator.

At the same time, we started a continuous feedback process that seeks to evaluate in two formal
instances during the year, in addition to other shorter evaluations, in order to constantly improve and
encourage their professional development.

2020

SUSTAINABILIT Y REPORT 2020

internal employee
satisfactione

In search of continuous improvement, during 2020
we have Great Place To Work to identify, create and
sustain an excellent workplace for our team,
achieving an improvement in relation to previous
evaluations.

79%
60 /

79%

All of our employees have received periodic performance evaluations since 2020, seeking to promote a
continuous, agile and flexible performance management model. In addition to the corresponding evaluation level, each employee has a self-evaluation.

74%
2018

71%
2016
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PEOPL E
M A N AGEMEN T
P OL ICIE S
Focused on strengthening our team, we developed
six new policies that allow us to systematize and
safeguard essential aspects within our company, allowing
greater knowledge, transparency and information for our
employees regarding
different topics and processes: People Management,
Expatriates, Compensation and Bonuses, Performance
Evaluation, Mobility and Diversity.
We believe that establishing and formalizing policies
that protect the different interests, needs and
requirements of our employees is a
relevant contribution to the stage of
internationalization in which we find
ourselves. This way they can be replicated
for the reality of each of the places where
we have operations.
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IN T E RN A L A ND E X T E RN A L M OBIL I T Y
We are very pleased that our team is growing and that
everyone’s time at Grupo Patio means professional
and personal growth. During 2020 we had an internal
mobility of 11% corresponding to 20 employees and
an external mobility of 13% corresponding to 24
employees who became part of our team.

C OMMUNIC AT IONS
A challenge in times of social distance is to stay
connected, so it was key to maintain dialogue and
information. An open communication was sent weekly
to each collaborator, seeking to maintain closeness
and sharing as a team, information about birthdays,
income, retirements, births and information related to
the People area.
C OFFE W I T H PAT IO
We believe that a good work environment requires
opportunities for conversation and relaxation. This
year we adjusted to the new modalities and continued
with our Café with Patio in a virtual format, to talk
about topics of interest to all those who are part of our
company. This space allows a cross-cutting and close
dialogue among employees regardless of their level
of position. Challenges bring new opportunities and
through the change of modality, i.e., from a face-toface to a virtual instance, we were able to reach more
employees, in different countries, and achieve greater
continuity of instances, from 2 in 2019 to 4 in 2020.
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AV ER AGE HOUR S
OF T R A INING 2020

2,586
hours of training for our
employees during 2020

32

GENDER

38

MEN

AGE

WOMEN

27

25

13

2

0

1

-3 0
YEARS

31 T O 4 0
YEARS

41 T O 5 0
YEARS

51 T O 6 0
YEARS

61 T O 7 0
YEARS

OLDER THAN
70 YE ARS

59

NATIONALITY

9

FOREIGN

N AT I O N A L

T R A INING C OUR SE S
For Grupo Patio, personal and professional
development of our employees is important,
we seek to maximize the skills, knowledge and
talent. Some of the topics addressed in this
year’s training were:
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•
•
•
•
•
•
•

Customer service
Labor legislation
Positive communication
Basic Excel
Cleaning and disinfection
Covid-19 Prevention
Use and handling of portable
fire extinguishers

0
CHIEF
EXECUTIVES

1
EXECUTIVE
MANAGERS

12
PROFESSIONALS

55
ADMINISTRATIVE
AND AUXILIARY
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W EL FA RE A ND SA FE T Y
WE FOCUS ON FULFILLING OUR PURPOSE WITH
EVERYONE WE INTERACT WITH, SO WE WANT TO UNITE
OUR ASSOCIATES AND ENRICH THEIR LIVES. WE HAVE
A SERIES OF BENEFITS THAT SEEK TO IMPROVE THEIR
QUALITY OF LIFE IN AN INTEGRAL WAY.

For the first time, we extended the
vaccination campaign to the direct family
members of our employees, seeking to
protect our team.
QUA L I T Y OF L IFE:

40-hour working day
As of 2019, we voluntarily adhere to the 40hour working week. Since then, we count
on a reduction of our workday by about five
hours per week, convinced that the wellbeing of our employees is highly related to a
work-life balance.

employees in Chile
received the kit

employees
vaccinated
Influenza

HE A LT H A ND SA FE T Y

GENER A L BENEFI T S A ND
INI T I AT I V E S
H E A LT H:
Supplemental health insurance with 80%
charge to the employer
We have a supplementary health insurance
delivered transversally to each of our employees
and their families through various coverages,
including Health, Dental, Life and Catastrophic.
The insurance can be used throughout the
66 /
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Enjoyment kit (National Celebrations)
Despite the distance, we look for ways to
be present with our employees at special
moments. This year we gave each one of
them a kit for National Celebration days,
with a variety of products to enjoy together
with an invitation to connect online and
share a moment with all those who make
up Grupo Patio.

180

150
150

immediate family
members of employees
vaccinated Influenza

E N T E R TA INM E N T:

year (365 days), with a copayment of 80%
by the company and the remaining 20% by
the employee. This benefit seeks to provide
compensation or reimbursement to the insured
for medical, clinical, pharmaceutical and
hospital expenses not covered by his or her
social security health insurance company.
Influenza Vaccination Campaign
In order to take care of our employees and their
families, we conducted a voluntary vaccination
campaign against influenza through shifts,
protocols and buses.

JOIN T C OM M I T T E E:
Grupo Patio has a Joint Committee integrated
by 6 members; 3 representatives of the
company and 3 collaborators. This committee
met monthly to detect and evaluate
occupational risks due to Covid-19, and to take
preventive safety measures against possible
contagions within the organization.

Some of the Committee’s initiatives were
the company-wide safety protocol, health
monitoring twice a week, and the
establishment of work shifts, among others.

Additionally, each employee can report
hazards or dangerous situations at work by
e-mail, to raise from their own experiences
risk situations that may occur within the
workplace.
We believe that in order to increase
prevention and health care for our
employees, an important aspect is to make
them part of the process. That is why we
conducted a series of virtual trainings on
health and safety at work. Among them; use
and handling of portable fire extinguishers,
cleaning and disinfection, prevention of
Covid-19, among others.
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2.2

DI V ER SI T Y A ND INCLUSION

DESCRIPTION

WHY IS IT
R E L E VA N T ?

WE VALUE DIVERSITY AND ARE AWARE OF THE BENEFITS IT BRINGS BOTH TO THE
COMPANY AND TO THOSE WHO ARE PART OF IT. WE PROMOTE HETEROGENEITY AMONG
OUR TEAMS, CONTRIBUTING TO DIVERSITY AND INCLUSION. THIS ALLOWS US TO BE
MORE CREATIVE, COLLABORATIVE AND IMPROVE OUR ABILITY TO RESPOND TO THE
DIFFERENT DEMANDS OF OUR CUSTOMERS AND USERS.

It involves the initiatives that ensure that diversity and
inclusion are an intrinsic component of Group Patio’s
culture, and guide the actions of both personnel and the
organization.

The well-being of our team is a permanent concern and
must be addressed in a comprehensive manner, taking
into account the variables that make an organization a
work space for everyone.

W E H AV E A T O TA L OF 18 4
C OL L A B OR AT OR S IN CH IL E

58%

GENDER

H OW I S I T
M A N AG E D ?

A S S O C I AT E D R I S K S

CHALLENGES

We have a Diversity and Inclusion Policy that defines
the emphasis and guidelines in this area, and a
Diversity and Inclusion Program that works towards
a change of organizational culture in line with respect
and integration.

The well-being of the team has a direct impact on its
performance in the company, not addressing issues
of diversity and inclusion leads to the possibility of
collaborators feeling excluded and thus unmotivated
to develop in the company, with the possibility of talent
drain. This increases turnover and operational costs.

42%

MEN

WOMEN

89%

NATIONALITY

FOREIGN

N AT I O N A L

Expand diversity and inclusion to all those with whom
we have a relationship, embossing our shareholders,
suppliers, customers and communities.

11%

26%

65%

-3 0
YEARS

30 TO 50
YEARS

9%

EDAD

SDG

68 /
SUSTAINABILIT Y REPORT 2020

OLDERS THAN
50 YEARS
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DI V ER SI T Y A N D IN C LUSION
P OL IC Y A ND PRO GR A M

interest of the different collaborators to make
Grupo Patio a diverse and inclusive work space.

In line with the changes that Chilean society
has experienced, during 2020 in Grupo Patio
we conducted a Diversity and Inclusion
diagnosis that allowed us to generate our
Diversity and Inclusion Policy and Program.

Through our Diversity and Inclusion Policy
and Program, we are committed to develop
proactive actions focused on people with
disabilities, and women and gender equity. We
want to encourage the development of a work
culture based on talent, meritocracy and the
complementarity of our differences.

The process included employees from Chile
and Peru, and 156 surveys and 2 focus
groups were carried out with a total of 15
participants. Different topics were addressed,
raising the perceptions, experiences and

90%
of employees strongly
agree or agree that
diversity is present in
Grupo Patio.

R AT IO OF BA SIC
SA L A RY A ND
REMUNER AT ION
OF WOM EN VS.
M EN

-47%
Executives

2%

Managers and
Professionals

-13%

Technical and
Administrative

Having
participated in both
the survey and focus group,
it was an interesting and rewarding
experience. First, it gives you a broader
vision of what initiatives we should do as
individuals and as a company to promote more
inclusion and diversity, to help achieve these
objectives and to feel more part of Grupo
Patio family. I appreciate the initiative to
carry out these activities, to be concerned
about listening to their employees, and to
be part of the companies that seek to
contribute to society.
Vanessa, employee.

TAKING INTO
CONSIDERATION THE
PRIORITIES OF
EMPLOYEES, THE
PRIORITY GROUPS TO
WORK WITH OVER THE
NEXT FEW YEARS ARE
PEOPLE WITH
DISABILITIES AND
WOMEN AND GENDER
EQUALITY.
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2.3

RE SP ONSIBL E
VA LUE CH A IN

DESCRIPTION

WHY IS IT
R E L E VA N T ?

H OW I S I T
M A N AG E D ?

A S S O C I AT E D R I S K S

CHALLENGES

Consolidates initiatives aimed at establishing
long-term relationships of trust with our
suppliers, including aspects such as selection
and contracting guidelines, characterization,
registration and constant feedback for
continuous improvement.
Our suppliers are a fundamental part of our operation
chain, which is why we consider them part of our
team. Thus, we are working to find the best tools that
allow us to increase the levels of communication and
provide greater value and opportunities.

857
N o of Suppliers
2020*

1,787
N o of Suppliers
2019

OUR SUPPLIERS ARE A FUNDAMENTAL PART OF OUR
OPERATION CHAIN, WHICH IS WHY WE CONSIDER
THEM PART OF OUR TEAM. THUS, WE ARE WORKING
TO FIND THE BEST TOOLS THAT WILL ALLOW US TO
INCREASE THE LEVELS OF COMMUNICATION AND
PROVIDE GREATER VALUE AND OPPORTUNITIES.

Through a Supplier Policy and Strategy.

Not having clear guidelines that delimit the practices
and expectations, has the risk of misaligning our value
chain with respect to the purpose of our company and
its seal. We have suppliers that maintain a constant
relationship with our customers, transmitting our culture
and guidelines is fundamental for the stability of the
business.

Develop more exhaustive standards regarding
social and environmental requirements for our
suppliers.

Our value chain is made up of more than
850 suppliers, which respond to the needs of
our 6 business areas in the different
territories where our assets are located.
Given the large number of suppliers, we
have defined a series of priority suppliers,
which are identified by their size and
importance in the presentation of services:
•
•
•
•
•

Construction companies
Repairs and maintenance
Asset managers
Property brokers
Project developers

•
•
•
•
•

Financial institutions
Legal advisors
Financial advisors
Auditing
Tax advisors

Due to Covid-19 context, we sought to
accelerate the payment terms to our suppliers,
thus, once the supplier was approved by the
respective area, he was paid in advance. In
line with granting stability, our supply chain
had no significant changes, maintaining
relationships with all our suppliers despite the
pandemic’s circumstances.

SDG
* For the year 2020, the definition of suppliers was adjusted, contemplating only those with whom a relationship was maintained during
2020. 2019 statement contemplated all active suppliers regardless of the existence (or not) of a relationship during the year in question.
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For
EMOAC,
Grupo Patio is one of our most
important clients, mainly because
they have always trusted us, and have
allowed us to support them in all the energy
challenges they have had since 2017.
It has been a path of discovering together how to make the
electrical businesses they manage efficient, sustainable and
more profitable, and this has made EMOAC always seek to
improve and work towards new ways to meet these challenges.
What we have learned from all these years that we have been
working with Grupo Patio is that they are a team that is
constantly growing professionally. In addition to always keep
innovating and at the forefront in all issues.
This is very much in line with the vision and concepts
we work with at EMOAC, so we hope this alliance
will be a long-lasting one.
Camila, EMOAC

SU PPL IE R P OL ICY A ND P ROGR A M

SUPPL IER S T R AT EGY

In our quest to build trusting, long-term
relationships with our suppliers, we have
developed a Supplier Relationship Policy
that sets out our selection and contracting
guidelines. As part of our Sustainability
Strategy, we want to improve the
relationship with our suppliers and reflect
our commitment to strengthen and provide
a space for development and well-being to
our external team, to provide a diverse and
inclusive work context.

During 2021 we will develop a Supplier
Strategy, which will seek to characterize
suppliers and standardize internal processes
aimed at implementing a registration,
qualification, control and evaluation system.
The above, in order to enhance a relationship
of trust and long term, taking into account the
importance of a management with
transparency, integration, development and
feedback.
On the other hand, we continue building the
Suppliers Bank, in order to have a system that
facilitates our relationship with them and
includes a series of sustainable requirements
by 2025, in order to strengthen our
relationship in a friendly and balanced way
between economic, social and environmental
factors.
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GOA L S 2025

To be part of the best
companies to work for in
Chile, based on the Great
Place To Work ranking.

Incorporate a diverse and
inclusive culture in the
organization, through the
Great Place To Work
measurement and
internal perception surveys.

75% of Grupo Patio’s
suppliers with at least one
accreditable/auditable
sustainability attribute.
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IMPROV I NG
YOU R E X PERI ENCE

03

(GRI 103-2, 103-3, GP12 and GP13)
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3.1

DIFFEREN T I AT ING
E X PERIENCE

DESCRIPTION

WHY IS IT
R E L E VA N T ?

H OW I S I T
M A N AG E D ?

It encompasses the initiatives that make Grupo Patio
a different and attractive space, managing initiatives
that promote innovation and vanguard with respect
to the interests of our clients.

As a real estate rental company, the relationship and
experience that our clients declare at the moment of
visiting each of our assets is a transcendental indicator
of our performance.

The experience is approached from initiatives that
allow us to renew and innovate the experience in our
assets, adjusting to different audiences and contexts..

A S S O C I AT E D R I S K S

The experience we provide will have an impact on
how much our customers choose our assets over
others and thus our permanence in the market.

CHALLENGES

Being able to keep alive and constant awareness of the
interests and expectations of our customers, achieving
a differentiating and attentive offer.

At Grupo Patio we anticipate the different needs and
demands of our clients through innovative offers. We
have a multiplicity of assets that allow us to offer a variety
of experiences to our customers, striving to deliver a
comprehensive and differentiating service and
experience across the board. We achieve this through
the communication we establish with our clients and
users, the service provided in each of our assets and the
friendly architecture of our environment.
We want our assets to be meeting points that
generate value and a positive experience. Focused
on this objective, the second pillar of our
Sustainability Strategy is Improving your Experience,
which is marked by our commitment to develop
cities through real estate projects.
We are proud to have 6 business areas, which allow us
to deliver a wide and innovative offer according to the
different needs of our clients.

CREATE
A COMPANY
UNIQUE WITH THE
CAPACITY TO RENEW THE
REAL ESTATE MARKET IS ONE
OF THE CONVICTIONS THAT
DRIVES US EVERY DAY. WE WANT
TO DELIVER A DIFFERENTIATING
EXPERIENCE IN EACH OF OUR
BUSINESS AREAS AND WITH ALL
THOSE WE INTERACT WITH IN
THESE SPACES.

SDG
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H OS T
Patio Plus has

2,500 m2
available

Our goal is to improve every day, so we constantly
propose new projects that benefit the differentiating
experience we deliver to our customers. During 2020 we
began to implement Host, an initiative that aims to
improve communication and service with our customers
by having a fixed person in each shopping center to
ensure order, cleanliness, experience and needs of our
customers. Our focus is to enable neighbors of the sector
in the role of the Host of the shopping center, and thus
support special recruitment plans for the inhabitants of our
environment.

58%
of satisfaction with
the Host pilot.

3

shopping centers
with implementation
of the Host pilot

I
had a good
experience with Patio
Hostest. She is very friendly,
she is attentive to each location
and there is a much more direct
communication than before. Now when
something happens she manages, looks
for solutions and the change in the
stripcenter is noticeable.
Mauricio, Manager of Papa
Johns Ciudad del Este in
Puente Alto.
P LUS

In 2020 we opened Plus, as part of Patio Oficinas,
offering a space that fits the new way of working. Plus
consists of a flexible office space for large companies
and / or SMEs which can lease from a workspace to
private offices, thus facilitating the operation and
reducing installation costs for the tenant, in addition to
enriching the interaction with other people.
installation costs for the tenant, as well as enriching the
interaction with other people.
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PAT IO PIC K A PP

The health crisis implied new ways of
relating to each other, which led to the
creation of Patio PickApp, an initiative
that sought to bring the products
offered by the tenants of our shopping
centers closer to the people and
neighboring communities through a
shopping service with a shopper. In this
way, the user only had to request the
products online, and then pick them up
at the PickApp points located inside the
malls.

C US T OME R SE RV IC E A N D
C L A IMS M A N AGE ME N T

TO
IMPROVE EVERY
DAY THE EXPERIENCE WE
PROVIDE TO OUR CUSTOMERS
AND USERS,IT IS NECESSARY TO
TAKE INTO CONSIDERATION THEIR
OPINIONS, IDENTIFYING HOW THEY EXPECT
US TO RESPOND TO THEIR REQUIREMENTS,
CONCERNS AND ASPIRATIONS.
THROUGH COMMUNICATION AND OPENNESS,
WE WILL BE ABLE TO ESTABLISH A DIRECT,
RELIABLE AND LONG-TERM
RELATIONSHIP WITH OUR
CLIENTS AND CUSTOMERS.
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214
cases

REPORTED INTO THE
COMPLAINT CHANNEL
DURING 2020

71%

CORRESPONDS
TOTENANT
CASES

C L A IM S A ND C OM P L A IN T S C H A NNE L

Since 2019 we have implemented a formal
“customer service” system, which receives
and responds to claims and complaints
arising from situations in our shopping
centers.
During 2020 we received a total of 214
cases through this channel, of which 87%
were already attended to at the close of
2020, granting a response to the user and
having an average closing time of 36
working days.
The most common complaints during 2020
were: In Patio Comercial, complaints or
inquiries about billing and collection of
common expenses or services, and security
(thefts). Due to the Covid-19 contingency,
both in Patio Comercial and Patio Oficinas,
we had queries about closures, rent
reductions, among others.
Seventy-one percent of the complaints came
from tenants, 21% from consumers and 7%
from neighbors of the shopping centers.
Each case is handled according to an
established protocol and by an Analysis
Committee that ensures respectful
treatment.

21%

CORRESPONDS
TOCONSUMERS

7%

CORRESPONDS
TO NEIGHBORS

87%

AT T E N D E D A N D
CLOSED BY 2020

The Analysis Committee focuses on being an
instance to unify and define criteria on how to
act, when and how to respond to the different
requirements, especially those that are repetitive
and require the incorporation of improvement
plans, thus giving a global vision to the decisions
focused on the improvement of the shopping
center. to decisions focused on the delivery of a
differentiating experience for the client.
In conjunction with the above, the Compliance
area updated its Complaint Management Policy
in 2020.
C US T OM E R SE RV ICE C OM M I T T E E

A step by step manual guides the steps to follow
in the event of a complaint from our customers.
We know that there are situations that require a
personalized solution, so we have a Customer
Service Committee that meets every time a
particular case requires a solution. The Committee
is made up of delegates from various areas,
including IT, Sustainability, Property, Security,
People, Commercial and Audit.
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80

COV ID -19 C A RE
A ND PRE V EN T ION

SUPP OR T IN OB TA INING
UF + 0% IN T ERE S T LOA NS

GIVEN THE CONTEXT OF THE COVID-19 PANDEMIC, CARE AND PREVENTION ARE KEY
ISSUES TO SAFEGUARD FROM THE EXPERIENCE WE OFFER TO OUR CUSTOMERS. WE
DEVELOPED THE FOLLOWING INITIATIVES FOCUSED ON OUR CUSTOMERS AND USERS.

T EMP OR A RY SUSPENSION OF
L E A SING REN T S AT
C OMMERCI A L A S SE T S
Since March 18, we suspended the
collection of rent from 413 SME
customers of our shopping centers that
were not being allowed to operate by the
authorities. This was done in conjunction
with the “Together we get out of this”
initiative, which allowed us to define
discount policies, including a survey of
the status of our customers, follow-up on
their financial situation, and analysis of
the impact on results.

113

O R I E N TAT I O N S
P R OV I D E D

L EGA L , FIN A NCI A L , EMO T ION A L
A ND MEN T ORING A DV ICE

50 FINANCIAL,
42 LEGAL AND 21
EMOTIONAL/COACH

56

AMONG THEM; BEAUTY AND
HAIRDRESSING SALONS, FAST FOOD &
DELIVERY, BOUTIQUE, FOOTWEAR AND
APPAREL, COFFEE AND PASTRY SHOPS,
DENTAL CLINICS, CELL PHONE
ACCESSORIES, HOUSEHOLD ITEMS,
BOOKSTORES, TOBACCO SHOPS,
VETERINARIANS, AUTOMOBILES
AND MORE.

SUSTAINABILIT Y REPORT 2020

PA R T I C I PAT E D
I N T H E L OA N
C A M PA I G N

We enabled our SME clients to apply for
loans granted by a specialized company for
up to 10 million pesos at a UF + 0% rate,
without commission and with a 3-month
grace period. Through the “Together we get
out of this” initiative, we focused on a digital
credit platform that allows on a digital credit
platform that would allow digital campaigns,
simulation and online approval, post-sales
and collection and automated follow-up.

CLIENTS
PA R T I C I PAT E D
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SME S

We provided legal and financial advice so
that our SME clients could access
government benefits and programs. Through
the “Together we get out of this” initiative, we
formed a multidisciplinary advisory team with
specialized professionals, at no cost to our
clients. This included mentoring to provide
guidance in the management of their
businesses in complex moments, taking into
consideration legal, labor and financial
orientation, as well as emotional coaching to
contain and support them.
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YOU R PAT IO 2
PAT IO OFIC IN A S

CL E A N IN G B OX E S FOR
SH OPPIN G C EN T ER C US T OMER S

This project pursues our purpose through the
care of our communities, carrying out a
complete intervention of the common spaces
and accompanying our clients in the
implementation of their private spaces. The
above, aiming to ensure the safety and
wellbeing of all the people who live around us.

In order to contribute to the economic
reactivation of our tenants and to
encourage care and prevention in
them and their customers, we
delivered 300 boxes with cleaning
products to sanitize their premises
before reopening.

A guide for implementing preventive and care
measures was provided to orient our clients
when they return to the offices in person.

DIGI TA L L INE

We boosted our digital channels and
made them available to our customers
and users. We developed Digital Line for
customers of La Fabrica Patio Outlet
located in San Joaquin, which through a
QP code could access a customer
service number for scheduling hours,
sending a notification to their cell phone
when it was their turn. This allowed them
to avoid crowds and maintain a social
distance in the mall.
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GOA L S 2025
To be recognized as a
brand that supports local
entrepreneurship and
builds customer loyalty,
according to Ranking of
Citizen Brands.

Decrease the claims rate
by 50% and increase
preference and loyalty
rates by 50%.
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PART O F YO UR
N EIG HBO URHO O D

04

(GRI 103-2, 103-3, GP14, GP15, GP16 and GP17)
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4.1

T ERRI T ORI A L H A RMON Y
A ND CON T RIBU T ION

DESCRIPTION

WHY IS IT
R E L E VA N T ?

H OW I S I T
M A N AG E D ?

It refers to the survey of territorial needs to create
initiatives that contribute to the communities, as well as
to build alliances with different actors that enable
collaborative work, and identify relevant and pertinent
areas of action.

Our assets are inserted in territories, impacting them, so it
is relevant to investigate the possibilities of working
together to create shared value.

Design, piloting and consolidation of initiatives that
address the contextual needs of the territory and its
inhabitants, allowing us to interpret the singularities of
each community so that the assets respond to them.

A S S O C I AT E D R I K S

Communities are becoming more and more relevant actors
when it comes to influencing the decisions that affect their
environment and the possibilities of the different
organizations to be part of it. To disengage from
communities is to allow oneself to be excluded by them and
to destabilize the organization.

CHALLENGES

Along with the increase of communities’ protagonism in the
decisions of their environment, there has also been an
increase in the different interests that arise. The challenge
is to be able to understand the interests and maintain a
dialogue that allows the alignment of expectations and the
creation of shared value.

SDG
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OUR
CHALLENGE
IS TO BE A COMPANY
THAT IS STRONGLY
LINKED TO ITS ENVIRONMENT,
IN EACH OF ITS DIFFERENT
BUSINESS AREAS. THAT IS WHY
WE SEEK TO INSERT OURSELVES
IN THE NEARBY COMMUNITIES,
WITH A PROACTIVE AND
CONSTANT RELATIONSHIP
OVER TIME. IN TIME.

PART OF YOUR NEIGHBORHOOD, IS THE THIRD
PILLAR WE DEFINE IN OUR SUSTAINABILITY
STRATEGY, FOCUSED ON WORKING ON THE
DESIGN AND IMPLEMENTATION OF PROJECTS
WITH TERRITORIAL RELEVANCE, INSERTING
OURSELVES IN THE TERRITORIES IN A
PROACTIVE, PROACTIVE, DIRECT AND
RESPECTFUL MANNER.
WE BELIEVE IN THE IMPORTANCE OF TIMELY
AND RELEVANT COMMUNITY RELATIONS
MANAGEMENT IN THE TERRITORIES IN WHICH
WE ARE INSERTED, SEEKING DIFFERENT WAYS
TO REACH NEIGHBORING COMMUNITIES IN
ORDER TO BUILD SHARED VALUE AND LONGTERM RELATIONSHIPS.

We are driven by bringing our assets closer
together and generating rewarding
experiences for all our stakeholders. We firmly
believe in shared value, so we have
implemented different mechanisms that allow
us to be in tune with the interests and
expectations of our neighboring communities.
We seek to make community management a
relevant aspect within our company. For this
reason, we favor understanding and
coresponsibility with the people and
organizations that inhabit the area of influence
in each of our assets.
2020’s challenge implied being more
connected to the new needs that were arising
in our environment, being essential the ability
to react quickly and adaptability to a dynamic
context. We are convinced that this year we
achieved a closer and more direct connection
with our neighbors, being able to bring our
assets closer to their needs and generate a
differentiating experience through timely help
and support.
/ 91
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GA S VOUCHER S
In collaboration with the Celebraciones con
Sentido Foundation, we were part of the “Give
for Covid” initiative, which consisted of the
delivery of 2,200 gas vouchers for the residents
of our shopping centers. In the context of the
urgent needs brought about by the pandemic,
we delivered a concrete and direct contribution
to hundreds of families to help them obtain
energy and heat.
The
experience
of receiving boxes of
merchandise was merchandise was
wonderful. My neighbors were very happy
and very grateful, because it was also of
very good quality. We felt that there was a lot of
concern and consideration for my sector, because I
have many elderly people but also people
without work and this was a great help,
only words of thanks to the company
Grupo Patio for thinking of us.
Gloria, President Salomón Sumar
Neighborhood Council in San
Joaquín.

FOOD B OX E S
In response to the immediate needs that arose from Covid-19 in the
communities near our shopping centers, we delivered 2,200 food boxes to
39 communities throughout the country.
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The
delivery of the
boxes of merchandise was
wonderful, It came at a time when,
unfortunately, we did not have any other
benefits and there are people here who are
still having a hard time, people who
are still out of work. The box was very
good quality, they even thought of the
children because of the candy.
People were very happy and to this
day they remember it.
Irene, President
San Pablo 2 and 3
Neighborhood Council in
San Joaquín.
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EN T REPRENEUR S PAT IO
We began the implementation of
Entrepreneurs Patio (Patio de
Emprendedores), an initiative that seeks to
contribute to the reactivation of the territories
in the Covid-19 scenario. It consists of free
entrepreneurship fairs for entrepreneurs
from neighboring communities to our
shopping centers. The entrepreneurs who
participated in these events mention among
their current results and projections, an
increase in their sales and contacts, as well
as the network of entrepreneurs they formed
and the support among them.

Our focus was to develop entrepreneurship
fairs throughout Chile during the last
quarter of 2020, however, the Covid-19
scenario entailed adjustments. We
managed to implement 12
entrepreneurship fairs in 9 different
commercial centers in the Metropolitan
Region and Libertador General Bernardo
O’Higgins Region. The rest of the
implementation of the fairs remains as a
goal for the beginning of 2021, in order to
reach our goal: 40 entrepreneurship fairs
throughout the national territory in 26
shopping centers.

My
name is Isabel
owner of PEDACITO DE
CIELO. I was invited to participate in
the Patio de Emprendedores fair,
truly the most beautiful experience. 4 days
where I was able to increase sales of our
natural products, especially of our star
product “Pedacito de Cielo Goat Milk Soaps”
the support networks among entrepreneurs
grew during those days (we even celebrated
my birthday); the beautiful facilities exceeded
my expectations, for their safety and the
attention of the staff of Grupo Patio was
certainly a nice experience.
Infinite thanks and blessings.
Isabel, Entrepreneur

12

E N T RE PRE N EUR SH IP
FA IR S
IN 9 SHOPPING CENTERS
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156
EN T REP REN EUR S
PA R T ICIPAT ED

C ONNEC T E D T O OU R
NE IGH B ORIN G C OM M U NI T IE S

The Neighborhood Councils are the ones
who have a comprehensive and deep
knowledge of our neighboring communities.
During 2020 we maintained direct contact
with 56 Neighborhood Councils throughout
the country, with which we held 3 facetoface meetings, given the health context, as
well as constant conversations through
remote means. Given the health
emergency, we prioritized the connection
with those Neighborhood Councils with the
most vulnerable people.
During 2020 we also maintained links with
public sector actors, such as the Municipal
Delegation of Coquimbo and La Serena,
and the DIDECO of Talcahuano.

We provided La Legua Folkloric
Organization with the use of a warehouse
space in our Outlet La Fábrica in San
Joaquín, so that they could rehearse and set
up their workshop. Likewise, when sanitary
conditions allow, we will make our space
available so that the organization can bring
culture closer to the community through
different performances.
Another way of connecting us is through
alliances with institutions or social
organizations. We maintained ties with
Desafío Levantemos Chile and Impulsa
Chile for Patio de Emprendedores,
Firefighters, Aldeas Infantiles SOS and
Unicef in the provision of spaces in our
shopping centers for their membership
drives.

Being connected with our neighboring
communities also means working together
with social organizations in the sector.
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4.2

M A N AGEMEN T OF S OCIO EN V IRONMEN T IMPAC T S

DESCRIPTION

WHY IS IT
R E L E VA N T ?

It implies the ability to diagnose the different interests,
relevant issues and conflicts in the territories where
we operate, as well as the possibility of reacting to
unforeseen events in a proactive and coordinated
manner.
To be able to contribute and create shared value
with those who are part of our environment, it is
relevant to understand their reality and expectations,
especially regarding the aspects of our operation
that impact them directly. Dialogue and mutual
knowledge are fundamental to the success of our
initiatives.

Being aware of our impacts allows us to weigh
the risks and opportunities of the environment in
each of our projects. Given the nature of our
business, we must respond to the externalities
that may affect the different stakeholders with
whom we interact. At the beginning of each
project, we conduct socio-environmental
diagnostics and implement an evaluation matrix
to responsibly address the impacts generated.
Our commitment is to balance the business
vision with territorial development, so the
socioenvironmental diagnoses include a
qualitative analysis that allows us to understand
the major interests, issues and conflicts of the
territories where we operate, as well as their key
players, architectural attributes, urban fabric,
among other aspects.

Through socio-environmental diagnostics and
contingency protocols for our assets.

S O C IO - E N V IRONM E N TA L
DI AGN OSE S

A S S O C I AT E D R I S K S

Not understanding and knowing the history of a
territory, the interests, controversies, key actors,
among others, entails the risk of executing actions
that go against the interests of the environment,
impacting the performance and viability of the
business.

CHALLENGES

To be able to understand the particularities of each
territory, distinguishing the priority areas and
actions that allow us to insert ourselves in line with
the local reality.

During 2020 we conducted 10
socioenvironmental diagnostics nationwide,
reaching different locations such as Chillán,
Cañete, Chimbarongo, Rancagua, Santiago, and
Concepción. The Development, Construction,
Sustainability and Residential Management
Departments participated in the
socioenvironmental diagnoses to identify
opportunities and risks in relation to our
stakeholders at an early stage.

H OW I S I T
M A N AG E D ?

C ON T IN GE N CY P RO T O C OL

Along with our company’s Property team, we
developed a contingency protocol focused on
proactive and coordinated management when
unforeseen events or disputes arise with our
neighbors.

GOA L S
2025
SDG

100% of projects with
socio-environmental
diagnostics.
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100% of shopping centers
linked to the community in
the area of influence.

50% of municipalities
where Patio is present
have collaboration
agreements with OMIL.
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05
F RIENDLY WI T H
YOUR ENV I RO NM ENT

(GRI 103-2, 103-3, 302-3, 302-4, 305-1, 305-2, 305-3,
GP18 and GP19)
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5.1

EN V IRONMEN TA L
C A RE

DESCRIPTION

WHY IS IT
R E L E VA N T ?

H OW I S I T
M A N AG E D ?

It refers to our interest in managing our environmental
impact, allowing us to measure, analyze and
implement initiatives to reduce or mitigate it.

TO
REACH
OUR LONG-TERM
CHALLENGES, WE MUST ADAPT TO
OUR SURROUNDINGS AND ENSURE
FINANCIAL, SOCIAL AND ENVIRONMENTAL
STABILITY. THE ENVIRONMENTALLY
FRIENDLY PILLAR PROMOTES CARE FOR THE
ENVIRONMENT AND THE MANAGEMENT
OF OUR IMPACTS, SEEKING TO DEVELOP
CITIES THAT ARE FRIENDLY TO THE
TERRITORIES WHERE EACH OF OUR
PROJECTS IS LOCATED.

Climate change requires urgent changes in the way we
live and relate to each other. Our business model
contemplates from the development to the daily
operation of each of our assets, so we address
environmental aspects at different stages of the project.

Programs to measure, reduce and/or mitigate our
impact, as well as initiatives to generate a cultural
change with those we relate to, positively impacting
our surroundings.

A S S O C I AT E D R I S K S

Our viability is subject to the possibility of adjusting to
the environmental demands and regularities imposed
on us both by law and by the public.

CHALLENGES

Innovate in the ability to reduce and mitigate our
impact beyond legal requirements.

SDG
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WE WANT TO MAKE PROGRESS IN CARING FOR THE ENVIRONMENT, DESIGNING AND OPERATING PROJECTS
THAT ARE CONSCIOUS AND RESPONSIBLE WITH THE RESOURCES AVAILABLE IN THE TERRITORIES. WE HAVE
DEVELOPED AND BEGUN TO IMPLEMENT A SERIES OF INITIATIVES THAT SEEK TO REDUCE OUR
ENVIRONMENTAL IMPACT.
C A RB ON FOO T P RIN T P ROGR A M

A first step to responsible environmental management is to measure our impact. During 2020, we
measured the carbon footprint of a sample of 10 of our assets, reflecting all our business areas.
This allows us to develop projects and proposals through a baseline that gathers concrete data
from which to set goals and management challenges. We were able to significantly reduce our
Scope 2 emissions by incorporating the use of renewable energies in our commercial assets. In a
next stage, we are looking to start implementing the program in 4 assets in the Commercial Yard,
4 assets in the Office Yard and 1 asset in the Industrial Yard..

2019 R E S U LT S
T O N C O 2 - EQ

2020 R E S U LT S

%

T O N C O 2 - EQ

%

572 ,739

12%

266.138

10.38%

20,02

0. 45%

54 .109

2 .11%

3.705,757

83. 25%

2 ,134 .205

83. 22%

51,371

1.15%

41.052

1.6%

101, 256

2. 27%

68.949

2 .69%

4 . 451,142

100%

2 ,56 4 . 453

100%
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T O TA L

EMISSIONS INTENSIT Y (TON CO₂)

110.001 S C OP E 1 E M IS SION S (2019: 152 .627)
2,134 .205 S C OP E 2 E M IS SION S (2019: 3,705.757)
320.247 S C OP E 3 E M IS SION S (2019: 592 .76)
E N E R GY C O N S U M P T I O N I N T E N S I T Y (KG C O ₂/G L A )

114 .500 (2019: 127.54 6)
PAT IO INDUS T RI A L 26.587 (2019: 22 . 459)
PAT IO OFIC IN A S 71.762 (2019: 95.711)
D EC RE A SE 2019 T O 2020: 19 K W H/GL A
PAT IO C OM E RC I A L

The intensity of emissions and energy consumption in 2020 compared to 2019 may be
affected by the quarantine periods, and thus the closure of our assets due to the health
crisis experienced during the year.
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ZERO WA S T E
We readjusted recycling plans at three of
our office assets through the Road to
Zero Waste Program. We emphasized
not only recycling, but also the reduction
of waste generated at our assets, working
with BZero, consultants specialized in
differentiated waste management. This
change of focus allows us to be more
conscious and friendly with our
environment. In the next stage, we will
implement programs to monitor and
control the volume of waste generated.

We currently have a recycling plan in place
for some office assets, which we intend to
expand next year to include all of Patio
Oficinas and Commercial. During 2020 we
managed to recycle 5,946 kg in 9 different
types of materials, which were transferred to
their respective recovery plants in the
Metropolitan Region.

5,946 KG
R EC YC L E D I N 2020

RE NE WA BL E E NE RGY
C E R T IFIC AT ION
At Patio Oficinas, all of our assets have
the I-Rec International Certification
through Enel, which certifies that 100%
of our office assets have energy from
renewable sources.

For
us it has been very
enriching to work with Grupo Patio.
From the moment we started the first
conversations, we saw a client that had a long-term
vision in the management of its properties, that put people
at the center when it came to defining any element that could
affect the functioning of a building or community.
We have always seen that their projects should not only add value
to their own community, but should also contribute to its surroundings.
One of the things I value most about this initiative is that the priority
is on getting results, really reducing the impacts associated with
waste generation, and that these results are achieved with
everyone’s collaboration. To address the litter problem, you need to
get involved. Initiatives that do not engage in design and operation
have very little results, because it will always be easier to continue
doing the same thing that has been done for a long time.
We see that Grupo Patio has not chosen the “easy
road”, but has become involved in a project that
will generate profound transformations with an
enormous environmental and social contribution.
Ignacio, BZero

PLUM AV I T PA IN T ING
As part of the regular maintenance of our shopping centers, from
time to time we have to demarcate the signage on the floor. Starting
this year, we decided to innovate with the use of paint based on
recycled expanded polystyrene (plumavit). Since April 2020, we
have applied this sustainable paint from Idea-tec in the shopping
centers of Huechuraba, Berta Correa, Tobalaba, Consistorial,
Colombia, Ciudad del Este, Ciudad del Sol, Ciudad Satélite, Santa
Luisa, Quilicura, Valle Grande, El Salto, Eucaliptus and Chimbarongo.
To date, we have recycled almost half a ton of expanded polystyrene,
which has allowed us to avoid the emission of more than 1,600 kilos of
CO₂, equivalent to about 8,800 kilometers traveled by a car.
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S O C IO - E N V IRONM E N TA L S TA NDA RD
FOR U ND E R C ON S T RUC T ION P ROJ EC T S
Seeking to incorporate the entire cycle of our
assets into our Sustainability Strategy, we
developed a review of best environmental
and community relations practices for the
construction stage of our projects, which we will
formalize for implementation during 2021.

IONIZED WAT ER
We began using ionized water to clean
our shopping centers, thereby
reducing the exposure to chemicals of
both our customers and those who do
the cleaning work, as well as being
more efficient in terms of storage
space.

E N V IRONM E N TA L C OM P L I A N C E
Over time, the real estate sector has been
prioritized in terms of environmental control. As
Grupo Patio, we do not want to remain on the
sidelines, so we seek to be a benchmark in this
area for the industry.

CH A RGING S TAT IONS
One of the trends that will mark the
coming years is the massification
of electric cars. As a way of
encouraging electromobility in our
assets and to satisfy the current
demand of some of our customers,
we built electric charging stations
(electrolineras) in the parking lots
of four of our office buildings, each
with two charging points.

Thus, we took on the challenge of Environmental
Compliance to encourage, inspire and motivate
the industry to be concerned about the
environmental impacts generated in the
development of their projects. This initiative
seeks to diagnose the compliance status of La
Fábrica project, in order to pay immediate
attention to the most critical elements and
project the impact of other environmental
obligations.

GOA L S 2025

Zero Waste in 50%
of the shopping
centers in the
Metropolitan Region
and O’Higgins Region.
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Zero waste in
20% of the
shopping centers
in the north and
south zone.

Zero waste in
100% of office
buildings.

100% of assets
with NCRE
certification.
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METHODOLOGY
O F T H E R E P O R T

06

(GRI 102-11, 102-32, 102-40, 102-42, 102-43, 102-44, 102-46, 102-47, 102-48,
102-49, 102-50, 102-51, 102-52, 102-54, 102-55, 102-56, 103-1)
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THIS SUSTAINABILITY
REPORT CORRESPONDS TO
OUR SECOND REPORTING
EXERCISE, AND COVERS
GRUPO PATIO’S
PERFORMANCE BETWEEN
JANUARY 1 AND DECEMBER
31, 2020, WITH A FOCUS ON
OUR OPERATIONS IN CHILE.

The preparation of this Report is aligned with
our purpose in terms of sustainable
development and our Sustainability Strategy,
introducing the most important issues, as
prioritized by our stakeholders.
This report has been prepared in accordance
with the Core option of the GRI Standards,
using the Sustainability Reporting
Methodology proposed by the Global
Reporting Initiative (GRI).
The information is restated from the previous
report in two indicators. Firstly, the ratio
indicator of base salary and remuneration of
women versus men, the definition used was
adjusted to the one used in 2019 (men over
women) based on the calculation defined by

GRI, i.e. women over men. Secondly, the
current number of suppliers indicator. For
2020, the definition of suppliers was adjusted,
contemplating only those with whom a link was
maintained during 2020. The 2019 statement
contemplates all active suppliers regardless of
the existence (or not) of a relationship during
such year.
The preparation and approval of the Report
and its contents is subject to review by the
Sustainability Committee, which is led by the
Sustainability and Public Affairs Management
and is comprised of

OU R S TA K E H OL D E R S

SHAREHOLDERS

C O L L A B O R AT O R S

SUPPLIERS

COMMUNIT Y

ENVIRONMENT

AND INVESTORS

C L I E N T S A N D US E R S
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M AT E RI A L I T Y

THIS DOCUMENT WAS PREPARED BASED ON A MATERIALITY PROCESS, WHICH CONTEMPLATES
OUR SUSTAINABILITY STRATEGY AND INTEREST IN SUSTAINABLE DEVELOPMENT, ADDRESSING
ECONOMIC, SOCIAL AND ENVIRONMENTAL ASPECTS.
MATERIALITY TAKES INTO ACCOUNT THE VISION OF OUR STAKEHOLDERS REGARDING ISSUES
RELEVANT TO GRUPO PATIO AND ITS ENVIRONMENT.
SUSTAINABLE
MANAGEMENT AND
LEADERSHIP

This year, we conducted an update of the
materiality reported in the 2019 edition
through an industry benchmark, as well as
internal and external consultation with our
stakeholders.
The process consisted of an information
analysis taking into account direct and
secondary sources of information:
CONSULTATION OF SECONDARY SOURCES:
•

Internal document review

•

Review of press appearances

•

Local and global industry benchmarking

RELEVANCE TO STAKEHOLDERS

S TA K EHOL DER C ONSULTAT ION

MANAGEMENT OF
SOCIO-ENVIRONMENT
IMPACTS
RESPONSABLE
VALUE CHAIN

DIFFERENTIATING
EXPERIENCE

LEADING AND
ACCOUNTABLE TEAM

ENVIRONMENTAL
CARE

CONSULTATION WITH STAKEHOLDERS:
•

Interviews with Patio Group Managers
and Assistant Managers

•

Survey to collaborators

•

Survey to suppliers

•

Customer survey

•

Community survey

TERRITORIAL
HARMONY AND
CONTRIBUTION

DIVERSITY AND INCLUSION

RELEVANCE TO COMPANY

This allowed us to establish 8 material
issues for the sustainable management of
Grupo Patio.
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MATERIAL ISSUE

DESCRIPTION

SCOPE

IDE N T IFIC AT ION OF M AT E RI A L IS SUE S

MATERIAL ISSUE

DESCRIPTION

SCOPE

D I F F E R E N T I AT I N G
EXPERIENCE

S US TA I N A B L E
M A N AG E M E N T A N D
LEADERSHIP

LEADING AND
AC C O U N TA B L E T E A M

DIVERSIT Y AND
I N C LUS I O N

RESPONSABLE
VA LU E C H A I N
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We are a company led by a team that
withstands by the highest standards of
corporate governance. We designed a
structure that allows us to integrate
sustainability management into the heart
of our business, encouraging regular and
transparent reporting.

At Grupo Patio we know that our
performance is closely connected to the
well-being of our teams; therefore, we
have formalized a series of initiatives that
promote their development by valuing
talent and its merits.

We are a young company that
promotes innovation, seeks to be at the
forefront and values the heterogeneity
of its teams. At Grupo Patio we
understand that diverse and inclusive
human groups are more creative,
collaborative and in tune with the
demands of our clients and users.

Our suppliers and contractors are part of
our team, being our concern to work
collaboratively with each of them,
especially if they are SMEs that contribute
to local development.

Internal and external

TERRITORIAL

Internal

HARMONY AND
C O N T R I BU T I O N

M A N AG E M E N T

Internal

OF SOCIOE N V I R O N M E N TA L
I M PAC T S

Internal and external

E N V I R O N M E N TA L
CARE

Since our inception we have always had the conviction
and objective of creating a unique company in Chile with
the ability to renew the real estate market, from the
operation to the experience of customers and users.
At Grupo Patio we work to improve the experience in
our assets by anticipating demands and needs of our
customers and consumers in an innovative way. Our
clients and users are at the center of our operation,
being a priority to know how they expect us to respond
to their requirements, along with understanding the
issues that cause them discomfort and / or discomfort.

Internal and external

Seeking to bring our assets closer and generate
rewarding experiences for all our stakeholders, we
have implemented a series of mechanisms that allow
us to develop as a company in tune with the interests
and expectations of the territories in which we operate.
This is the result of our closeness to the communities
and our vocation to promote shared value initiatives.

External

Given the nature of our business, we are well aware
that we are not oblivious to the generation of
externalities that may affect our stakeholders.
Therefore, we work on a series of measures that allow
us to address them in a responsible manner, seeking
to mitigate and/or compensate the impacts generated.

External

The development and operation of projects that
generate the least possible impact on the environment
is a challenge that Grupo Patio has adopted with
firmness and conviction. This has led to our efforts to
grow in the use of renewable energies, measure our
carbon footprint and optimize our waste management.

Internal and external
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GRI S TA N DA RDS INDE X

GRI STANDARD
ORGANIZATIONAL PROFILE

STRATEGY
ETHICS AND
INTEGRITY
GOVERNANCE

REPORTING REQUIREMENT

DISCLOSURE

SECTION

102-1
102-2
102-3
102-4
102-5
102-6
102-7
102-8
102-9
102-10
102-11
102-12

NAME OF THE ORGANIZATION
ACTIVITIES, BRANDS, PRODUCTS,AND SERVICES
LOCATION OF HEADQUARTERS
LOCATION OF OPERATIONS
OWNERSHIP AND LEGAL FORM
MARKETS SERVED
SCALE OF THE ORGANIZATION
INFORMATION ON EMPLOYEES AND OTHER WORKERS
SUPPLU CHAIN
SIGNIFICANT CHANGES TO THE ORGANIZATION AND ITS SUPPLY CHAIN

1
15
1
16 AND 17
1
15
69
69
72 TO 75
14 AND 15

PRECAUTIONARY PRINCIPLE OR APPROACH
EXTERNAL INITIATIVES

102-13
102-14
102-15
102-16

MEMBERSHIP OF ASSOCIATIONS
STATEMENTS FROM SENIOR DECISION - MAKER
KEY IMPACTS, RISKS, AND OPPORTUNITIES
VALUES, PRINCIPLES, STANDARDS, AND NORMS OF BEHAVIOR

100 TO 107 5.1
TO DATE, GRUPO
PATIO HAS NOT
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EXTERNAL
INITIATIVES.
42
1.3
5,6 AND 9
25
1.2
42
1.3

1.1
1.1
2.2
2.2
2.3
1.1

1.3
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102-32 HIGHEST GOVERNANCE BODY’S ROLE IN SUSTAINABILITY REPORTING
102-40 LIST OF STAKEHOLDER GROUPS

111

6

102-41
102-42
102-43
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NOT APPLICABLE
112
6
112
6
112 TO 115 6
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COLLETIVE BAGAINING AGREEMENTS
IDENTIFYING AND SELECTING STAKEHOLDERS
APPROACH TO STAKEHOLDER ENGAGEMENT
KEY TOPICS AND CONCERNS RAISED

REPORTING
PRACTICE

1.1

28, 29
AND 30
45
28, 29
AND 30
28
111

102-18 GOVERNANCE STRUCTURES
102-20 EXECUTIVE-LEVEL RESPONSIBILITY FOR ECONOMIC, ENVIRONMENTAL, AND SOCIAL TOPICS
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1.3
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APPROACH
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102-50
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102-53
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102-55
102-56
103-1
103-2

ENTITIES INCLUDED IN THE CONSOLIDATED FINANCIAL STATEMENTS
DEFINING REPORT CONTENT AND TOPIC BOUNDARIES
LIST OF MATERIAL TOPICS
RESTATEMENT OF INFORMATION
CHANGES UN REPORTING
REPORTING PERIOD
DATE OF MOST RECENT REPORT
REPORTING CYCLE
CONTACT POINT FOR QUESTIONS REGARDING THE REPORT
CLAIMS OF REPORTING IN ACCORDANCE WITH GRI STANDARDS
GRI CONTEXT INDEX
EXTERNAL ASSURANCE
EXPLANATION OF THE MATERIAL TOPIC AND ITS BOUNDARY
THE MANAGEMENT APPROACH AND ITS COMPONETS

103-3

EVALUATION OF THE MANAGEMENT APPROACH

ECONOMIC
201-1
PERFORMENCE
ANTICORRUPTION 205-1
205-2
205-3
ENVIRONMENTAL 302-3
PERFORMANCE
302-4
305-1
305-2
305-3
EMPLOYMENT
401-1
401-2

DIRECT ECONOMIC VALUE GENERATED AND DISTRIBUTED
OPERATIONS ASSESSED FOR RISKS RELATED TO CORRUPTION
COMMUNICATION AND TRAINING ABOUT ANTI-CORRUPTION POLICIES AND PROCEDURES
CONFIRMED INCIDENTS OF CORRUPTION AND ACTIONS TAKEN
ENERGY INTENSITY
REDUCTION OF ENERGY CONSUMPTION
DIRECT (SCOPE 1) GHG EMISSIONS
ENERGY INDIRECT (SCOPE 2) GHG EMISSIONS
ENERGY INDIRECT (SCOPE 3) GHG EMISSIONS
NEW EMPLOYEE HIRES AND EMPLOYEE TURNOVER
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1
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6
6
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6
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100
4.2 AND
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1.3
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1.3
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5.1
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5.1
5.1
5.1
2.1
2.1
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OCCUPATIONAL
HEALTH AND
SAFETY
TRAINING AND
EDUCATION
DIVERSITY
AND EQUAL
OPPORTUNITY
COMPANY
PROFILE

403-4
403-5
403-6
404-1
404-2
405-1

WORKER PARTICIPATION, CONSULTATION, AND COMMUNICATION ON OCCUPATIONAL HEALTH
AND SAFETY
WORKER TRAINING ON OCCUPATIONAL HEALTH AND SAFETY
PROMOTION OF WORKER HEALTH
AVERAGE HOURS OF TRAINING PER YEAR PER EMPLOYEE
PROGRAMAS FOR UPGRADING EMPLOYEE SKILLS AND TRANSITION ASSISTANCE PROGRAMS
DIVERSITY OF GOVERNANCE BODIS AND EMPLOYEES

405-2
GP1
GP2
GP3
GP4

RATIO OF BASIC SALARY AND REMUNERATION OF WOMEN TO MEN
SUSTAINABILITY COMMITTEE
WORKS UNDER CONSTRUCTION OR PROJECTS
AWARDS, CERTIFICATIONS AND RECOGNITIONS
ACTIONS OR ACTION PLANS IN RESPONSE TO COVID-19

COLLABORATORS GP5
GP6
GP7
GP8
SUPPLIERS
GP9
GP10
GP11
CLIENTS
GP12
GP13
COMMUNITY
GP14
GP15
GP16
GP17
ENVIRONMENT
GP18
GP19
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CLIMA
INTERNAL MOBILITY, INFLOWS AND OUTFLOWS
INTERNAL COMMUNICATION
BENEFITS/INITIATIVES NOT ASSOCIATED WITH COVID-19
SUPPLIER FIGURES
SUPPLIER STRATEGY
SUPPLIER POLICY AND/OR PROGRAM
COMPLAINT RATE
TENANT INITIATIVES
2019-2020 COMMUNITY LIAISON RESULTS
PROJECTS WITH TERRITORIAL RELEVANCE
RESULTS OF SOCIO-ENVIRONMENTAL DIAGNOSTICS
CONTINGENCY PROTOCOL
MEASURING CARBON FOOTPRINT PROGRAM
OUTSTANDING ENVIRONMENTAL INITIATIVES

67

2.1

64 AND 65
66 AND 67
65
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32 AND 59

2.1
2.1
2.1
2.1
1.3 AND
2.2
71
2.2
45
1.3
18 AND 19 1.1
47
1.3
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94
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2.1
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2.1
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2.1
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73
2.3
74
2.3
74
2.3
83
3.1
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82 TO 85 4.1
94
4.1
97
4.2
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4.2
102
5.1
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THIS DOCUMENT HAS NOT BEEN
SUBMITTED TO EXTERNAL VERIFICATION.

GRUPO PATIO’S 2020 SUSTAINABILITY REPORT WAS DEVELOPED FOLLOWING THE
GRI (GLOBAL REPORTING INITIATIVE) METHODOLOGY.
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