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BUSINESS
OF ACTUAL
INTEREST

Why did you get up today? From a personal
standpoint, there are probably many reasons:
family, friends, activities or hobbies you love,
for example. But, from a professional point
of view, what was it that got you out of bed
today? And yesterday? What do you think will
get you out of bed tomorrow?
At Grupo Patio we are clear: we are driven
by people, particularly by being able to
bring them together and create the kind of
connections that are capable of enriching
life. In other words, we give our best so that
the businesses we undertake are in the real
interests of the people and the environments
with which we are linked on a daily basis.
One of the best strategies we have found
to fulfill the purpose that drives us is
sustainability.
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In everything we do, wherever in the world we
are present, at all times. This is where we work
and focus our energy, seeking to continually
expand the ripple of positive impact that
sustainable development generates.
2021 has undoubtedly been challenging in
many ways. Yet, whatever the circumstances of
each moment, we always strive to remember
one thing: Grupo Patio can only make sense by
thinking in the long term and acting in the short
term in the best interest of the people.
We hope that this report is proof of this path
that we have been promoting for several years
now, and in which continuous improvement is
only possible thanks to a team that constantly
believes in and contributes to its daily work.
Alvaro Jalaff
CEO Grupo Patio
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2021: CONSOLIDATING OUR
PATH TO SUSTAINABLE
MANAGEMENT
We proudly introduce Grupo Patio’s 2021
Sustainability Report, allowing us for the third
consecutive year to inform and share with
the community and stakeholders we interact
with, our progress in this strategic pillar of the
company. Transparency and good practices
involved in what we do are reflected in our
“Sustainability Strategy”, hence we prepared
our Sustainability Report based on GRI (Global
Reporting Initiative) indicators.
2021 was a year where we enhanced the work we
started in 2018, confident that we are on the right
track through our Patio Sostenible strategy. The
transversal commitment from all areas and the
growth of the internal Sustainability team in Chile
and Peru allows us to add efforts and multiply
the impact of the work we do along with the
communities, authorities and stakeholders close
to our projects and assets.
I would like to highlight the pillar of the
Sustainability strategy “Strengthening our
Team”, where we began to deepen in diversity
and inclusion, together with people area, as a
fundamental issue in the strategic agenda that
we want to promote. We conducted an internal
diagnosis on two priority issues, gender and
people with disabilities, and defined the steps
to follow. 2022 will undoubtedly be a year to put
much of our efforts into this.

On the other hand, from our pillar “Part of your
Neighborhood”, supporting entrepreneurs is
an important milestone that I would like to
underline.
Throughout the experience of “Patio de
Emprendedores”, we have promoted that our
neighbors who are doing their business, freely
show their products through itinerant fairs,
sell them, and deliver a greater value to the
offer of our neighborhood shopping centers
and outlets. Supporting economic reactivation
in our surroundings is a major goal under the
circumstances we live in today.
During 2021 we also made proactive progress
in caring for the environment through
our assets, reducing our carbon footprint,
increasing waste management in buildings and
warehouses, and efficiently managing water
use. Undoubtedly, we join this national and
global challenge of caring for our planet.
Finally, I would like to highlight the closeness,
transparency and communication as values
that define the work we have been doing since
we started on this sustainability path. The
conviction we have in what we do drives us to
continue on the right path. I invite you to read
our 2021 report.
Alejandra Mustakis
Director Grupo Patio
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WE ARE
GRUPO
PATIO
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OUR
PURPOSE
We are Grupo Patio, a leading company in the
real estate rental market and one of the fastest
growing platforms in the region. Our different
business areas allow us to have an active
and adaptable management to the needs and
challenges of the market, thus being able to
innovate and continue to expand throughout
the continent with our ever-present purpose: To
unite people and enrich their lives.
Based on the company’s purpose, we seek
a balance between economic, social and
environmental aspects in all our activities and
our 6 business areas; key factors that allow us to
develop in an integral and sustainable way, being
this our main differentiating attribute.
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“Bringing
people
together and
enriching
their lives”
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Patio Industrial
We provide solutions to industrial customers, SMEs
and individuals, adapting to their needs. We offer
various formats ranging from cold storage, mini
warehouses, industrial parks, to the option of “Build
to Suit”, which allows large companies or distribution
centers to choose tailor-made warehouses. We have
19 assets covering 287,907 m² of GLA and more than
760 clients throughout Chile.

Patio Comercial:

1.1
OUR SIX
BUSINESS
AREAS
We have 146 assets under our
management in Chile, Peru,
Mexico and the United States,
and we intend to continue
expanding our Patio Seal
internationally.

Located in strategic areas, we strive to integrate
our spaces to each environment and offer the
best solution to neighbors, consumers and
tenants in one place. We have premises available
for lease in different formats: stand alone,
neighborhood shopping center, power center,
mall and outlets. We have 75 assets throughout
Chile totaling 304,726 GLA for rent, 664
customers and 272 tenants in our commercial
spaces.

In Peru we have 6 operating assets located
in Lima and Provinces, totaling 82,889
m² of GLA for rent and 272 tenants in our
commercial spaces.

In Mexico we are located in Ciudad de Juarez,
with an asset of 27,770 m2 of GLA, 22 loading
docks and 3 access ramps for forklifts.

Patio Residencial
Our focus is to create homes that enhance the
community within our assets and are connected to
the neighborhoods and their surroundings. Through
attributes centered on the inhabitants and their way
of life, where spaces, activities and relationships
generate unique experiences on a daily basis. We
have 3 assets under development totaling 56,628 m²
of GLA. During 2022, we will begin marketing our
first project in the Estación Central district.

Patio Capitales
Patio Oficinas
In this business unit we focus on developing
and leasing office buildings, where excellence,
style and strategic location are the focus of
our projects. In Chile we have 15 assets in the
Metropolitan Region and 1 asset in Puerto Montt,
totaling 157,629 m² of GLA for rent and more than
200 clients belonging to different industries.

In Peru, we added 2 assets with a rental
capacity of 24,346 m² of GLA.

Our focus is to structure investment vehicles and
manage real estate investments for institutional
investors and family offices that allow them to
maximize their profitability by leveraging operational,
commercial and financing efficiencies.
Through this division we manage 8 real estate funds
diversified in different strategies and asset classes.
During the first half of 2021, we acquired 4
commercial assets of the Outlet Mall typology for a
value of app US$ 60 MM, which makes us the

consolidated the rents of the assets and made them
operationally efficient, and then sold 51% of the
company that owns the 4 Outlets to investors.

In May of this year we entered the North
American market with Fondo Aurora Industrial,
an investment platform focused on acquiring
industrial assets in the Midwest for more
than US$ 1 billion over the next three years.
In its first transaction, the fund acquired a
portfolio of 10 industrial warehouses located
in Detroit, Michigan, totaling approximately
167 thousand square meters. In November,
Aurora closed a deal to manage 15 properties
totaling approximately 270,000 square meters in
Cleveland, Ohio.
In October 2021, a Memorandum of Understanding
was signed with AFP Habitat, structuring an
investment fund for industrial development and
income in Chile, with a committed amount of US$
360 MM of investment. As of December, app. 25% of
this commitment was invested.

Over the year in Peru, we worked to consolidate
the investment structure for the assets and
establish a friendly ecosystem with pension
funds, family offices, insurance companies and
private banks.

Patio Hoteles
In Chile, we are implementing a hospitality model
aimed at providing an environment that combines
work and leisure with an authentic local experience
in unique destinations. We are currently operating
our first 2 assets, one in Pucón, Los Rios Region, and
another one in Vitacura, Metropolitan Region, Chile.

market leader of this typology in Chile. During the
year we restructured the debts of this portfolio,

GLA or Gross leasable area is the area used to sell products or services.
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1.2
A HISTORY OF
GROWTH AND
CONSOLIDATION

1

ASSETS

2004/
2005

•

Patio Real State
Management is born.

•

First Shopping Center Tobalaba

7

ASSETS

•

2006/
2007

Incorporation of six
shopping centers: Coventry,
Huechuraba, Quilicura,
Concón, El Salto y Pedro de
Valdivia.

•

Association with
investment fund Kimco
Realty.

•

We created our first
develop-ment fund.

14
ASSETS

•

Acquisition of the first
warehouse center.

•

Incorporation of seven
shopping centers: Ciudad
del Este, Observatorio, Valle
Grande, Llanquihue, Ciudad
del Sol, Colombia and Lo
Blanco.

•
•

18 /
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2008

Acquisition of the Ciudad
Modelo industrial land.
Entering the office
development
market:acquisition of the
first Live Costanera asset.

16
ASSETS

2009/
2010

•

Incorporation of two
shopping centers: Rahue
and San Pedro de la Paz.

•

Acquisition of second asset
of Patio Foster offices.

•

Association in commercial
assets, development
and income with Capital
Advisors.

•

We reached 38,000 m² of
GLA under management.

21
ASSETS

•

2011

Acquisition of former
Manufacturas Sumar to
make it the Group’s first
outlet, La Fábrica Patio
Outlet.

•

Incorporation of seven
shopping centers: Ciudad
Satelite, Presidente Ibañez,
Peñalolen, Berta Correa,
Los Notros, Andalue and
Alerce.

•

We reached 96,000 m² of
GLA under management.

29
ASSETS

2012

•

Acquisition of the third
office asset, Patio
Apoquindo, which joins Live
Costanera and Patio Foster.

•

Incorporation of four
shopping centers:
Eucaliptus, Colón - Puerto
Varas, Los Carrera and
Torres del Puerto

SUSTAINABILIT Y REPORT GRUPO PATIO

/ 19

39
ASSETS

•

•

2013

Grupo Patio and its four
divisions are born: Patio
Comercial, Patio Oficinas,
Patio Industrial and Patio
Capitales.
Incorporation of eight new
shopping centers: Mirador
Ovalle, La Cantera, Barrio
Ingles, Padre Las Casas,
Bustamante, Santiago
Downtown, Puerto Varas
and Santa Luisa.

•

Start leasing Patio Foster.

•

Mall Patio Rancagua
acquisition.

•

•

Acquisition of 50% of
the shares of the Patio
KRC I and Patio KRC II
funds from Kimco Realty
Corporation.
Acquisition of 100% of
the assets of the Vecinal
fund from Kimco Realty
Corporation.

42
ASSETS

•

•

•
•

•

•

2014

Start of construction of La
Fabrica Patio Outlet, in the
warehouse complex located
in San Joaquin.
Placement of the first
commercial income fund
of Patio Comercial with IM
Trust - Credicorp Capital.
Start date of administration
Mall Patio Rancagua.
Incorporation of three
new shopping centers:
Rudecindo Ortega, La
Chimba and Villa Alemana.
Startup of construction of
office building Alonso by
Grupo Patio.
Placement of the first Patio
Foster office rent fund.

46
ASSETS

2015

•

Risk Classification (ICR)

•

Incorporation of four new
shopping centers: Labranza,
Victoria, Lo Martínez and
Alonso de Ercilla.

•
•

•

53
ASSETS

•

Startup of outlet operation
La Fábrica.

•

Completion of Alonso
building construction.

•

Mall Patio Talagante
development.
Leasing Patio Apoquindo
startup. Urbanization Parque
Capital startup.
Placement of Patio Alonso
Development Fund.

•

Acquisition of Patio
Apoquindo building.

•

Placement of 2nd Patio
Foster Income fund.

2016

Creation of the Petrobras
Angol, Vicuña and Pan de
Azúcar Strip centers.

•

Acquisition of Agrosuper
and Karmac warehouse.

•

Start of operation access to
Parque Capital.

•

Start of Capital Park
landscaping work.

71
ASSETS

•

“El Muro” of Fabrica Patio
wins a silver award in the
“Public Relations” category of
the ICSC Awards.

•

Mr. Storage obtains
international recognition as
“Facility of the year”.

•

Takeover of Commercial
Patio.LV-Patio Renta
Inmobiliaria I:March:
Takeover of the LV-Patio
Renta Inmobiliaria I fund (ex
Aurus Renta Inmobiliaria).
October: Sale of the
Conquistadores Building.
December: Acquisition of the
Sigdo Koppers Corporate
Building.

•

We launched a new division:
Patio Residencial.

•

Opening of three new
shopping centers, Patio
Aldea, Chimbarongo and La
Chimba II.

•

Execution of the IM Trust
Credicorp Capital Fund
Purchase Option.

•

•
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2017

Construction of Mr. Storage
Chicureo began in October
2016.
Start of construction of Pie
Andino.

79
ASSETS

2018

•

Opening of three new
shopping centers, Patio Aldea,
Chimbarongo and La Chimba II.

•

Execution of the IM Trust
Credicorp Capital Fund
Purchase Option.

•

Construction of Mr. Storage
Chicureo began in October
2016.

•

Start of construction of Pie
Andino.

•

Patio Comercial incorporates
assets in northern Chile
belonging to the Korlaet family.

•

We incorporated 5 new
shopping centers Patio Illapel,
Calama, Mariquina, Copiapó
and Coronel.

•

We acquired buildings of
Oficinas Infinity and Geo
Costanera through the LV-Patio
Fund.

•

We opened the doors of Mr.
Storage.

•

We began construction of our
first residential project.

•

As Patio Capitales, we
subscribed an industrial fund.

•

We created the Sustainability
and Public Affairs
Management.
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98
ASSETS

•

We entered the hotel
industry after a joint venture
with the Selina chain.

•

As Patio Comercial we
acquired shopping centers
belonging to Corpgroup.

•

•

We created our second
income fund “LV-Patio II
Strip centers” in partnership
with LarrainVial.
As Patio Comercial we
made our debut in the
local market and achieved
two successful bond
placements.

104
ASSETS

•

2020

We conducted The Other
Utility campaign (La Otra
Utilida) in response to
Covid-19, which involved a
series of social initiatives
for our stakeholders.

•

We carried out a US$ 100
million capital increase.

•

Together with LarrainVial,
we placed the LV-Patio II
Strip Centers Fund.

•

We acquired a building
belonging to CorpGroup
located in Rosario Norte.

•

We opened an office in the
United States through Patio
USA.

•

We closed an agreement
to develop a project with
Norman Foster.

•

•

Mr. Storage incorporates
a new asset to its portfolio
and opens “Mr. Storage
Panamericana”.

We acquired the Las
Camelias building in Peru.

•

Our 13 office buildings
in Chile received I-REC
certification.

We start operations in Grupo
Patio Mexico.

•

We renewed our Board of
Directors.

•

Patio Comercial issued its
third financial bond.

•

Birmann Building obtained
LEED EBOM certification.

•

Launch of PLUS.

•

Patio Industrial acquired
Panal and AutoSummit.

•

22 /
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146
ASSETS

•

Grupo Patio Mexico made its
first investment by acquiring
the Tapioca industrial
property.

•

Together with Santander
Asset Management, we
launched our first residential
fund.

•

We announced the
acquisition of the four
outlets belonging to
VivoCorp; Outlet La
Florida, Outlet Maipu,
Outlet Peñuelas and Outlet
Temuco.

2021

•

We entered the North
American market with Fondo
Aurora Industrial.

•

In Peru, we consolidated our
strategy for Patio Capitales.

•

In Patio Comercial, we
acquired 4 new Outlets to our
portfolio, adding 388,000 m² of
GLA for rent.

•

Acquisition of Hyatt Place.

•

Patio de Emprendedores
initiative receives award from
the Chamber of Shopping
Centers.
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1.3
GOVERNANCE
OUR
VALUES

Our Corporate Governance guides our
company and provides the strategic
guidelines for development, sustainable
growth and profitability of our business.

06
01

ENJOY
Be positive and enthusiastic
and pass it on to your .
colleagues.

02
LIVE WITH PASSION AND
COMMITMENT
We love what we do and we do
it with love. That shows how
passionate and committed we are
to each of the issues that are part
of our work.
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03
SHARE GROWTH
A job well done is contagious.
We grow when our talents are
constantly challenged and add up
to each initiative we carry out.

04

ALWAYS HAVE A
POSITIVE ATTITUDE
Let’s dream big and, together,
let’s make our projects a
reality, enjoying what we do.
.

BE HUMBLE AND
RESPECTFUL
Achievements are collective
and you need your
teammates to accomplish
them.

05
GIVE SOLUTIONS
Even when challenges are
great and deadlines are tight,
we use all our creativity to
find the best answers.

07
BE AVANT-GARDE
AND CREATIVE
We are a space in movement
where everyone can awaken
their creativity. We are certain
that, by being avant-garde, we
can design the way people will
live in the future.

08

09

DO GOOD AND STRIVE
FOR EXCELLENCE
We can all achieve the best
version of ourselves if we take
care of every detail. Thus, we
will do good in order to go much
further.

BUILD TEAM AND
FAMILY SPIRIT
A team works based on trust
and collaborative decision
making. Like a family, we all take
care of each other, complement
each other and strengthen the
union.

10
CREATE IMPACT AND LEAVE A MARK
We like to see how we dare to go further and how, as we get
involved with the communities, our project transforms with
us, leaving footprints and enriching people’s lives
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Corporate:

OUR
GENERAL
GOALS

Consolidate our positioning as real
state integrated asset manager in Latin
America. Becoming a recognized brand
generating value by actively managing
our portfolio, developing innovation
in different formats, and focusing on
productivity, sustainability and impact.

Financial:
Maximize the company’s value and
shareholders’ capital. Seeking the best
solutions for long-term sustainable
growth.

OUR
STAKEHOLDERS
We consider our stakeholders in all our decisions and work
as a company to grow together and develop based on the
purpose of uniting people and enriching their lives. It is a work
in constant evolution based on a fluid, periodic and long-lasting
communication.

CLIENTS
AND USERS

Collaborators:
Live our purpose and attributes through
each collaborator. Being an optimal
organizational structure, capable of
responding to all the needs of each of
our customers.

COLLABORATORS
Clients:

COMMUNITY AND
NEIGHBORS

Understanding and building client loyalty
in each of our business areas, offering
them the best solutions to their real
estate requirements, with a strong focus
on expertise.

Consumers:
Providing solutions to consumers’
needs, contributing to the reactivation
of neighborhoods and cities, bringing
products and services where there are
none.

SHAREHOLDERS
AND INVESTORS
26 /
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BOARD OF DIRECTORS
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DARÍO CALDERÓN

MARÍA DOLORES SANZ

SERGIO JALAFF

ANDRÉS SOLARI

CRISTIAN ABUMOHOR

SEBASTIÁN KHAMIS

Position: Chairman
Profession: Lawyer
Seniority: 3 years
Date of birth:
09-23-1946
Nationality: Chilean

Position: Honorary Chairman
Profession: Businesswoman
Seniority: 1 year
Date of birth:
07-04-1951
Nationality: Spanish

Position: Honorary Chairman
Profession: Businessman
Seniority: 1 year
Date of birth:
16-07-1941
Nationality: Chilean

Position: Vice President
Profession: Business Administrator
Seniority: 7 years
Date of birth:
07-03-1973
Nationality: Chilean

Position: Director
Profession: Business Administrator
Seniority: 3 years
Date of birth:
20-08-1976
Nationality: Chilean

Position: Director
Profession: Civil Engineer
Seniority: 3 years
Date of birth:
27-10-1980
Nationality: Chilean

ANTONIO JALAFF

PATRICIO ROJAS

ALEJANDRA MUSTAKIS

VANESSA FACUSE

PAOLA LUKSIC

CHRISTOPHER BLUNDING

Position: Executive Director
Profession: Businessman
Seniority: 7 years
Date of birth:
13-11-1973
Nationality: Chilean

Position: Independent Director
Profession: Economist
Seniority: 3 years
Date of birth:
27-10-1960
Nationality: Chilean

Position: Independent Director
Profession: Industrial Designer
Seniority: 1 year
Date of birth:
23-07-1976
Nationality: Chilean

Position: Secretary
Profession: Lawyer
Seniority: 1 year
Date of birth:
23-10-1978
Nationality: Chilean

Position: Director
Profession: Forestry Engineer
Seniority: 1 year
Date of birth:
31-10-1962
Nationality: Chilean

Position: Director
Profession: Business Administrator
Seniority: 1 year
Date of birth:
27-01-1972
Nationality: American
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DIVERSITY IN THE
BOARD OF DIRECTORS

EXECUTIVE
BOARD

Our Executive Board is integrated by highlevel professionals
whose role is to lead the implementation processes of
the Board’s strategic decision making in order to optimize
the daily operations of Grupo Patio and its long-term
development.

GENDER

64

%

MEN

36

%

WOMEN

NATIONALITY

91

%

CHILEAN

AGE RANGE

0
UNDER 30
YEARS
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9

ALVARO JALAFF

ANTONIO JALAFF

CRISTIAN CAHE

Position: CEO
Profession: Businessman
Seniority: 16 years
Date of birth:
15- 04-1980
Nationality: Chilean

Position: Executive Director
Profession: Businessman
Seniority: 7 years
Date of birth:
13-11-1973
Nationality: Chilean

Position: Chief Financial Officer
Profession: Business Administrator
Seniority: 8 years
Date of birth:
22- 05- 1959
Nationality: Chilean

%

FOREIGN

64

36

BETWEEN 30
AND 50 YEARS

OVER 50
YEARS

CRISTIÁN MENICHETTI

PABLO MANRÍQUEZ

Position: General Manager
Profession: Business Administrator
Seniority: 16 years
Date of birth:
08- 05- 1975
Nationality: Chilean

Position: Commercial General Manager
Profession: Business Administrator
Seniority: 6 years
Date of birth:
14- 05- 1971
Nationality: Chilean
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COMMITMENT
TO ETHICAL
MANAGEMENT

1.

Compliance Advisory Committee.

2.

Code of Ethics.

3.

Whistle-blower system.

4.

Training plan and dissemination of
the Code of Ethics to all employees and
collaborators of Grupo Patio.

5.

Crime Prevention Manual (Law No.
20,393).

Our commitment to transparency
and integrity drives us to act
proactively in the implementation
of guidelines and appropriate
mechanisms to the regulatory
reality of each country where
we operate, in accordance with
the standards of good business,
legal and ethical practices that
distinguish our performance.

6.

Crime Prevention Model Follow-up
and monitoring plan.

The Compliance Advisory Committee is
responsible for managing the procedures
associated with the whistleblowing channel.
This body is integrated by three people from
Grupo Patio and is led by the Compliance Area.
During 2021, we were able to implement the
Compliance Area in Grupo Patio Peru as an
integral part of its corporate structure, which
has progressively covered issues related to
ethics, the whistleblower channel, personal data
protection and the prevention of crimes and
acts of corruption, among others.

7.

LA/FT Crime Prevention Manual
(Law No. 19.913).

8.

Customer due diligence practices.

9.

Internal Rules of Order, Hygiene and

Safety.

10. Matrix Risks involved in crime
In order to manage a culture of compliance
within Grupo Patio, we have a series of policies,
procedures and instruments that allow us to
guide the behavior of our employees in their daily
activities, and guide the way in which we relate
to different stakeholders. The main corporate
documents and bodies established that structure
our ethical standards are:

COMPLIANCE ADVISORY
COMMITTEE

perpetration.

11. Policies, procedures and protocols

defined to support implemented initiatives
and mitigate vulnerabilities identified in the
crime risk matrix.

12. Contract clauses prepared especially
for the different contracts subscribed by
Grupo Patio: with its collaborators, clients
and suppliers.

CODE OF ETHICS
The Code of Ethics is applied at a regional
level for all collaborators of Grupo Patio. Its
content defines the principles that make up our
corporate culture, and serves as guidelines to
guide the actions of our employees in their daily
functions.
The Code provides a general vision and values
of Grupo Patio, its projects and operations, as
well as guiding employees in relation to various
topics, such as crime prevention; conflicts
of interest; relationships with suppliers;
confidentiality of information; free competition,
gifts and courtesies; and the whistleblower
system, among others.

COMPLAINT CHANNEL
To prevent and detect offenses related to
to alerts on ethical management issues,
harassment, mistreatment or unlawful
conduct, we have a whistleblower channel
open to all our stakeholders online, by
telephone and email.
Information about our whistleblower
channel:
•

Complaint form, available on the website:
https://www.patio.cl/patio-compliance/.
This channel allows personal and
anonymous complaints to be made.

•

etica.grupopatio@resguarda.com

•

Phone: 800835133

•

An operator from our specialized
complaint management provider
(RESGUARDA) will take your call and
guide you through the process. Upon
finalization, a report number and
password are given to the whistleblower
for personal follow-up.

DURING 2021, THE
FOLLOWING WERE RECEIVED

13 1
EXTERNAL
COMPLAINTS
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INTERNAL
THROUGH OUR
CHANNEL
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CRIME PREVENTION
TRAINING AND
COMMUNICATION
PLAN

INTERNAL THROUGH
OUR CHANNEL

In Chile, we have a training plan designed on
an annual basis to address compliance issues
related to crime prevention in accordance with
Laws No. 20,393 and 19,913. This training plan is
structured through expository lectures organized
by the Compliance Area; information dissemination
activities using newsletters, mailing and
infographics, and; online training courses on these
regulations, as well as an evaluation to measure
progress on both topics.
As of July 2022, training will be provided to all
business areas on our whistleblowing channel.

Number of employees
trained in the
anticorruption policy
and/ or procedure.
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MEN

PREVENTION OFFICER WITH ME
ANS AND POWERS

WOMEN

7

0

Management

29

6

Officers

50

26

Operational

0

0

Sales Force

0

0

Administrative

38

46

Assistant

4

8

Other professionals

0

0

Other technical

0

0

128

86
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Since 2018, we have had in Chile a Crime
Prevention Model, administration and real
and effective supervision that contemplates
Law 20.393 (Criminal Liability of the Legal
Person) based on five pillars, this allows us
to mitigate external risks, encouraging and
ensuring legal and ethical business practices.

POLICIES AND
STANDARDS

Senior Management

TOTAL

STEERING
COMMITTEE

CRIME
PREVENTION
MODEL

WE HAVE BEGUN THE PROCESS
OF RECERTIFICATION OF OUR
CRIME PREVENTION MODEL, TO
BE COMPLETED IN 2022.
PREVENTION
MODEL MANUAL

TRAINING

64
COLLABORATORS TRAINED
IN CRIME PREVENTION BY
2021.

PERSONAL DATA LAW
POLICY
In Peru, we created and worked on socializing and
disseminating the Personal Data Law Policy in the
company, and we are developing and defining our
whistleblower channel, in addition to the email we
have for reporting complaints.
Towards the end of 2021, we closed with the
approval and adjustment of Law 30.424, that
regulates the administrative responsibility of legal
persons in order to prevent crimes of corruption
within the company. The goal is to have it
implemented and in proper operation by 2022.
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PATIO
SOSTENIBLE:

OUR BUSINESS
FOUNDATION
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In 2019, we began work on
creating our sustainability
strategy. Following an
exhaustive diagnosis and
thorough consultations with
our stakeholders, we created
the company’s Sustainability
Strategy: Patio Sostenible,
which aims to develop cities
through real estate projects
that become meeting points,
generating value for all our
stakeholders.
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IMPROVING YOUR
EXPERIENCE
Delivering an innovative service
and experience.

OUR
SUSTAINABILITY
STRATEGY IS BASED
ON FOUR PILLARS:

STRENGTHENING OUR TEAM
Providing a space for development
and well-being to our own and
external collaborators, in a diverse
and inclusive work environment.

1

40 /

FRIENDLY TO YOUR
ENVIRONMENT
Promoting environmental care and
managing our impacts.

2

PART OF YOUR
NEIGHBORHOOD
Proactively inserting ourselves in
the surrounding communities.

3

4

STRENGTHENING
OUR TEAM:

IMPROVING YOUR
EXPERIENCE:

PART OF YOUR
NEIGHBORHOOD:

FRIENDLY TO YOUR
ENVIRONMENT:

We want to provide
a space that fosters
creativity, well-being
and development of
our internal team
and our environment
with suppliers in a
context of diverse work,
transparency, support
and inclusiveness.

We seek to provide our
clients with cutting-edge,
innovative and adaptable
services and that
everyone’s experience is
of the highest quality in
each of our assets.

Given our goal of seeking
to make our assets
a meeting point for
all our stakeholders,
the communities that
connect us are of extreme
relevance and we work
daily to be a contribution to
all of them.

Environmental care
and protection is of
paramount importance
to us, so we seek to take
charge of and manage
the impacts we generate
on the environment with
our work.
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2.1
SUSTAINABILITY
COMMITTEE

2.2
RESULTS OF OUR
WORK IN 2021

Patio’s Sustainable Strategy permeates all of our
company’s activities, as we understand it as a
crosscutting strategy, therefore, we have a defined
structure and work methodology, supporting the
appropriate decision making on the development
and sustainable vision of our current and future
projects.

During 2021, Sustainable Patio has positioned
and consolidated its sustainability strategy in all
business areas by mobilizing different initiatives,
projects and policies. We are proud to say that this
year we made progress in specific actions in each
pillar by business area. In addition, we carried out a
regional assessment in Peru, Mexico and the United
States in order to consolidate the strategy and
establish the Sustainable Patio Seal at the regional
level.

Thus, in 2020 we designed a governance
structure that meets these purposes. We have a
Sustainability Committee led by the Sustainability
and Public Affairs Management, represented by
Rodrigo Medina, and integrated by three members
of the Board of Directors: Antonio Jalaff, Paola
Luksic, and Alejandra Mustakis. Considering
the topics to be addressed in each session, key
participants from different areas are added to
address the different initiatives in line with the
Sustainability Strategy.
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2021 MILESTONES
GOVERNANCE

STRENGTHENING
OUR TEAM

Community Relations Manual
implemented in 3 industrial
projects.

Our Sustainability and
Community Engagement
policies were approved at the
Executive level.
We have an external company
“RESGUARDA” in charge of
digital reporting platforms.

Our sustainability team has grown:
Head of Public Affairs in Chile and
Head of Sustainability in Peru.
We were recognized by
CONADIS (National Council for
the Integration of People with
Disabilities) for the Diversity and
Inclusion campaign carried out in
Peru.

We were awarded 3rd
place in the Social
Innovation Award by
the Chilean Chamber
of Shopping Centers
for the “Patio de
Emprendedores”
program.
Launching of the Patio Vecino
community radio pilot program
in the San Joaquín district.

We conducted feedback
workshops for 17 leaders of
Grupo Patio.

Responsible Investment, Human
Rights, Diversity and Inclusion
and Supplier Policies are in the
process of being drafted.

We joined the Global Compact
and its network of companies,
with the commitment
to advance in the areas
of Human Rights, Labor
Relations, Environment and
Anti-Corruption.
Hybrid Work Policy
Implementation

PART OF YOUR
NEIGHBORHOOD

A Culture Committee was formed
in Peru with the purpose of
expanding Patio’s seal of approval
among collaborators.

Patio Perú was nominated 4
times for the EFFIE awards,
winning the Silver Effie in
two categories: Branded
Content and Diversity and
Inclusion.

Patio de Emprendedores Perú:
Benefited 140 entrepreneurs in
105 days of fair.
Signing of 4 collaboration and work
agreements with municipalities
throughout Chile.

Patio de Emprendedores Chile:
Benefited 331 entrepreneurs from
16 municipalities across the country
We provided our spaces for
vaccination centers in Peru,
impacting 160,000 people.
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IMPROVING YOUR
EXPERIENCE

FRIENDLY TO
YOUR ENVIRONMENT

Promotion and support of more
than 400 SMEs in shopping
centers: temporary suspension
of rents or evaluation of
discounts.

Solar panel installation in 4
shopping malls.

Carbon footprint measurement
in 10 assets of different
business lines.

We strengthened Patio Anfitrión
initiative: present in 7 shopping
malls.

We prepared a diagnosis of
water management in our
assets.

Road to Zero Waste Program
with advice from the company
Bzero: Present in 3 assets of
Patio Oficinas. We began our work
together to incorporate the Program
from the design phase in 8 assets
of different business units, seeking
to install the strategy from the
beginning and achieve our goal of
zero waste in the medium term.

Obtaining the IREC Seal on 100%
of the commercial and industrial
assets.

2.3
PARTNERSHIPS
As a company, we participate in several instances that mobilize and enhance
sustainable real estate growth. We seek to assume a leadership role and work to
be a leader in these spaces:

100% replacement of traditional
lighting with LEDs in all our assets
in Peru.
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•

Chilean Chamber of Shopping Centers

•

International Council of Shopping Centers (ICSC)

•

GRI Club

•

Global Compact and its corporate network

•

CCHC

•

Sustainable Peru
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STREGNTHENING
OUR TEAM
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Caring, satisfaction and wellbeing of
all our collaborators will always be
at the center of our development as
a company, and this year we focused
on building a collaborative, inclusive
and diverse team at a national and
international level. Our suppliers, on
the other hand, are a fundamental
pillar of our operations, which is
why we have worked to consolidate
and strengthen our relationships
through various mechanisms.
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WE CONTINUE
GROWING
Our growth is due to the motivation and toplevel performance of each of our employees, who
work daily with Patio’s purpose in mind. Thus, we
have welcomed 34 professionals from different
business areas, bringing the total number of
employees to 261 in Chile, Peru, Mexico and the
United States.
WORKFORCE (AS OF DECEMBER 31, 2021)

EMPLOYEES BY TYPE OF
CONTRACT
INDEFINITE TERM
CONTRACT

108 140
MEN

WORKFORCE BY POSITION

EXECUTIVE
BOARD

5
MEN

WORKFORCE BY NATIONALITY
Nationality is considered according to
the country of operation

NATIONAL

CHILE
FOREIGN

NATIONAL

117

65

MEN

WOMEN

10

17

MEN

WOMEN

26

18

MEN

WOMEN

PERÚ
FOREIGN

NATIONAL

MÉXICO
FOREIGN

NATIONAL

USA
FOREIGN
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2

0

MEN

WOMEN

2

0

MEN

WOMEN

0

0

WOMEN

WOMEN

1

0

MEN

WOMEN

2

1

MEN

WOMEN

MUJERES

MANAGERS
AND DEPUTY
MANAGERS

OFFICERS

49
MEN

0

WOMEN

6

WOMEN

37 19
MEN

WOMEN

WORKFORCE BY AGE

UNDER 30 YEARS

BETWEEN 30 AND
40 YEARS

OVER 40 YEARS

26 30
52 67
WOMEN

MEN

WOMEN

MEN

During 2020 we worked on an internal assessment to determine the
relevance of inclusion and diversity for our employees, as we are
convinced that these factors provide us with added value and enrich
our company.
The assessment was carried out by applying a survey to all
business areas and multiple focus groups that helped us to
identify two priority groups: People with Disabilities and Gender
Equity. Based on this diagnosis, 2021 focused on mobilizing and
consolidating this initiative.
It was decided that our Joint Committee would lead the
management of Diversity and Inclusion in order to concretize its
implementation. In addition, alongside Miradas Compartidas and
Comunidad Mujer, we materialized a diagnosis of our level of
development to progress in the inclusion of People with Disabilities
and Gender Equity in order to develop and implement the Diversity
and Inclusion Strategy in our company.

23 63
WOMEN

TOTAL:

3.1
ADVANCING
INCLUSION AND
GENDER EQUITY

MEN

101 160
WOMEN

MEN
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COFFEE WITH PATIO
A good work environment requires conversation
and relaxation. This space is designed to allow
a cross-cutting and close dialogue among
collaborators of all ranks. This allows us to align
ourselves as a company and keep informed of
the work of all areas of the company. We held a
Coffee with Patio to talk about the acquisition of
the 4 outlets, the objectives and the experience
we want our customers to have and the Patio
de Emprendedores project implemented in Chile
and Peru.

3.2
PERU CULTURE
COMMITTEE AND
INITIATIVES
During 2021, in Peru we seek to expand our Patio Seal
and reinforce it in all our employees and those with
whom we work on a daily basis.

TRAINING
Personal and professional development of our
employees is important to Grupo Patio, so we seek
to maximize their skills, knowledge and talent. This
year we focused on courses in English, electricity,
condominium management, teamwork and effective
communication, and team conflict management.

HOURS OF TRAINING BY POSITION

MANAGERS

108

360

72

360

360

288

WOMEN

Thus, we created our Culture Committee, whose
task is to institutionalize the different initiatives
and projects related to culture and organizational
climate. Therefore, we are able to maintain an active
and horizontal communication from and towards
Senior Management, strengthening ties, growth and
promoting continuous feedback.

OFFICERS

WOMEN

ADMINISTRATIVE

WOMEN

This Committee leads, develops and collaborates in
various initiatives that connect us with our Patio Seal.
In addition, they are the mobilizers and multipliers
of the cultural transformation that we started in
2019 with the Dare to be Patio initiative: Living the
purpose and attributes in everything we do!
Additionally, during 2021, the Peru Committee,
alongside our collaborators, designed a Culture
Plan that encourages collaborative work, as we are
convinced that the organization is made by all of us,
and that each of our collaborators will be part of the
Culture Plan for the coming years.

AGE

14
29
10

UNDER 30 YEARS

FROM 31 TO 40 YEARS

FROM 41 TO 50 YEARS

On the other hand, we carried out the Happy
Work initiative, which seeks to celebrate the great
achievements of the year among all our collaborators,
where we acknowledge the achievements and efforts
of each and every one of Grupo Patio’s collaborators.
Aiming to include our stakeholders in actions that add
value, for the “Hijo(a) Patio” celebration, we presented
gifts to our employees’ families made by mothers with
children suffering from cancer, helping them to cover
the high health expenses these families have to pay.

OFFICERS

17

2

10

10

8

18

35

WOMEN

NATIONALITY
ADMINISTRATIVE

47
CHILEAN

WOMEN

TOTAL

WOMEN
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MEN

6

WOMEN

6

MEN

NUMBER OF TRAINED WORKERS

MANAGERS

FOREIGN

MEN

MEN

MEN

MEN

MEN

SUSTAINABILIT Y REPORT GRUPO PATIO /

53

PERFORMANCE
ASSESSMENT
We are aware that providing a workspace that
encourages professional development is key, so since
2020 we have had a periodic evaluation, as we seek
to promote continuous, agile and flexible performance
management. This year, 89.4% . In addition to the
corresponding evaluation level, each collaborator has
a self-evaluation.

3.3
WELL-BEING
We offer a series of benefits that seek to improve our
collaborators’ quality of life in a comprehensive manner.
All our employees have access to:
• Supplemental Health Insurance.

180° Assessment:
Performed on collaborators with no dependents,
itconsiders the opinion of their management and
peers.
90° Assessment:
The feedback process is carried out for administrative
staff and considers the opinion of their management.
We have a continuous feedback process that is
carried out twice a year, in addition to other shorter
evaluations.
We believe that this type of tool allows us to generate
instances of dialogue and a better understanding of
our employees’ needs.

• Life Insurance.

• Vaccination operations against influenza.*
Additionally, as a company we have included a COVID
insurance for each of our collaborators in order to be
protected in case of any eventuality. This is a mandatory
insurance for all private sector companies or individuals
who have one or more employees and seeks to protect
workers by covering the associated hospital and
rehabilitation expenses.
Online yoga classes: During the year, employees had
access to online yoga classes held twice a week for one
hour. On the other hand, decontracting massages could
be performed with the professionals we hired to be
available to our people.
Shuttle buses: We have two shuttle buses with a
capacity for about 60 people to make it easier and more
comfortable for our collaborators to get to the offices.
During the pandemic it operated 3 times a week and
since the return to face-to-face work with a hybrid work
policy, since October of this year it is available every
day, one starting its route from the Plaza de Maipú and
the other from the Plaza de Puente Alto. In case it is
necessary, we contemplate additional buses.
Fruit Day: At Grupo Patio we seek to promote a healthy
quality of life and high nutritional level because we
know that it contributes to the well-being of life of each
one of us. Therefore, we took the initiative that in the
Alonso building, every Tuesday and Wednesday, baskets
of various fruits are at the disposal of our collaborators
during the workday.

*This service is available to all collaborators on a voluntary basis.
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At Grupo Patio we have a Joint
Committee integrated by 6 members;
3 representatives of the company and
3 collaborators who ensure everyone’s
health and safety.

• Dental Insurance.

• Catastrophic insurance.
360° Assessment:
This survey was carried out to Managers, Deputy
Managers and Officers, and considers the opinion of
their leadership, peers and collaborators under their
charge.

3.4
HEALTH AND
SAFETY

3

Number of health and
safety training courses

122
health and training hours

61

OUR SUPPLIERS
There are 1151 suppliers, who
provide answers to the needs of our
6 business areas in the different
territories where our assets are
located.
In Peru, we have a total of 615
suppliers. Of these, 125 are SMEs and
96.7% are local suppliers.

PATIO OF
SUPPLIERS
In May 2021 we launched Patio de
Proveedores, a multipurpose platform
for users to easily review invoices,
payments, approvals, payment orders
and communications. In addition,
it is a facilitating tool to receive
feedback through requests, claims and
evaluations.

Number of workers trained
in health and safety
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IMPROVING
YOUR
EXPERIENCE
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We work to ensure that the Patio Seal is
reflected in all our assets and that our clients
can live the Patio experience. Offering varied,
innovative services, where assets become part
of the environments in which we are inserted
gives us an added value and differentiates
us in our business areas. Thus, we seek to
improve our clients’ experience and work to
develop cities through our real estate projects.
Therefore, we focus on implementing
various initiatives that bring us closer to our
customers and allow us to deliver a quality
service. In Chile this year we created the
experience area, which focuses exclusively on
developing innovative initiatives, improving and
managing everything related to the experience
of our clients, users and collaborators in
Patio’s assets, in order to deliver services with
the highest quality standards.
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EXPERIENCE IN OUR OFFICE ASSETS
During the second half of 2021 in Chile, we conducted a diagnosis of all
our office assets to identify the differentiating aspects of the customer
and user experience.
This information has allowed us to know our strengths and gaps being
able to identify improvements for our management in 2022. On the other
hand, due to the pandemic, in Chile and Peru we made our payment
schemes more flexible, reviewing with customers the metrics to help
them in matters of discount on fixed income and/or common expenses.

85%
4.1
PATIO ANFITRION

4.2
CUSTOMER JOURNEY

During 2021 we focused on intensifying
this initiative created in 2020, intended to
improve communication and service with
our customers and tenants in the shopping
centers. The Host comes from the same
community where the asset is located and
they are there to provide the corresponding
assistance to our tenants and users.

This year we initiated a strategy focused
exclusively on the customer, as we want
to continue improving our service and our
customers’ sense of belonging to Grupo
Patio. To drive this, we worked with all
business areas to define the journey of each
of the customers they serve and defined the
Costumer Experience strategy to build our
8-step Patio Experience Model.

We have 9 anfitrions distributed in
7 shopping centers; 4 outlets and 3
neighborhood shopping centers.
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of customers of our
Chilean assets rate
their experience at
Patio Oficinas as Good
or Very Good.

The main opportunity
for improvement is to
enhance communication
with the client.

Comuniapp:

Ongoing communication with our customers

In December we launched the pilot plan in Patio
Paris for our Comuniapp application, a platform
that allows us to enhance our customers’ and
users’ experience. Through this application
they can enter the building, reserve common
spaces, register visits, report incidents, request
maintenance, evaluate our services, read
communications from the administration and
access a series of benefits from Grupo Patio.

At Grupo Patio we seek to grow together with
our customers and users and we know that
to do so it is essential to maintain a constant,
direct and transparent dialogue. We therefore
have several mechanisms for them to let
us know their opinions, requirements and
concerns.

In Peru, in collaboration with the Property
and Marketing areas, we established new
operational processes in the shopping centers
through Pop up stores* to generate movement
and activate inactive spaces.

This year, we added to our customer and
supplier contact forms the neighbor channel,
aimed at opening direct communication
channels allowing us to maintain a crosscutting, fluid and transparent relationship
with our stakeholders.

*extension of a store that for a certain period of time is located in a strategic location displaying its products and/or services
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4.3
CLAIMS AND
COMPLAINTS
CHANNEL
Since 2019 we have established our customer
service system. Our Creatio platform categorizes
and assigns customer complaints (whether
tenants, neighbors or final consumers) to each
responsible area. Complaints are submitted
through forms on the websites and mobile
applications of Grupo Patio or its assets; by email
Contacto@patio.cl; via telephone; social networks
or through internal referrals from collaborators.
Creatio keeps a record of the case and a Customer
Service Manager ensures that its status is
updated and uploads all the corresponding
background information, whether for customers
or employees of Grupo Patio.

50%
41%
8%
1%
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of complaints come
from tenants

We conduct a satisfaction survey at the end of the
processes that notifies us if the customer is satisfied;
if not, the Customer Service Manager will evaluate
if additional management is required to satisfy
the customer or collaborator. The most common
complaints during 2021 were related to: invoices,
mainly associated with the collection of common
expenses or basic services, and security (thefts). In the
first case, we work together with our Property area to
validate the requests, and in the second case, we work
hand in hand with the Deputy Manager of Security
to generate reports and review the cameras of the
shopping centers and Property for the evaluation of
indemnities, or the different requirements of the client.
In the most critical cases, or those involving higher
indemnities, the case is evaluated in a Customer
Service Committee.

CUSTOMER SERVICE
COMMITTEE
The role of this Committee is to evaluate and rule
on the resolution of the most critical cases, defined
as incidents that jeopardize or have jeopardized
the safety of a client, tenants or the neighboring
community, or that jeopardize the public image of
Grupo Patio. The Committee is composed of:
•

Sustainability and Public Affairs Management.

•

Marketing Management.

•

Property Management.

•

Corporate Security Management.

Additionally, the following non-voting attendees are
fixedly present:
•

Customer Service Manager.

•

Customer Service Officer.

•

Compliance.

•

External lawyer.

from customers
Complaints

of neighbors
near the centers
commercial

2021

No. complaintssubmitted

205

No. complaints filed by tenants

113

No. of consumer complaints filed

73

No. of complaints received from neighbors

17

from collaborators
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PART OF
YOUR
NEIGHBORHOOD
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Since the beginning of Patio
Sostenible, we have focused on
developing and implementing
initiatives focused on the
communities and stakeholders
surrounding our assets in order to
build shared value and establish
long-term relationships. For both
Chile and Peru, 2021 was a year of
work to strengthen all initiatives and
expand them regionally.
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5.3
PATIO EMPRENDEDORES

5.1
SOCIO-TERRITORIAL
DIAGNOSIS

Due to the success of Patio de Emprendedores
initiative since its inception in late 2020, and
with a positive scenario regarding the sanitary
situation, we reactivated the program in August
throughout Chile. The purpose of this project is
to contribute to the economic reactivation of the
areas surrounding our shopping centers. Thus,
entrepreneurs neighboring our assets have the
opportunity to sell their products free of charge
at stands set up by Grupo Patio and to create
new networks. This year we held 28 fairs and
positively impacted 331 entrepreneurs.

Community engagement is one of the principles on
which Parte de tu Barrio is based because, as Grupo
Patio, we are convinced that we can add value in all
the locations where we are inserted. Consequently, in
October we began work on socio-territorial diagnoses
in 3 residential and 4 industrial assets. This allows
us to understand the surroundings in which we will
be participating, to have risks and opportunities in
sight, and to manage our stakeholders early and
proactively.
Additionally, during this year, we were able to
generate stakeholder mappings of all our commercial
assets in operation. With this initiative we identified
our stakeholders and areas of influence in our
centers, making contact and establishing a direct
and clear communication channel. This allows us to
use it as a guide in our daily work and establish a
collaborative work between all parties.

To enhance and strengthen our ties with the
communities, we began the process of signing
collaboration agreements with the municipalities
where our shopping centers are located
throughout Chile to consolidate the relationship
with local governments. We signed 4 agreements
this year, managing to consolidate new ones during
2022. This initiative has allowed us to materialize
joint work agendas to support and respond to the
particular needs of each municipality, promote
activities for the community, among others.
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We have held a total of 41
fairs in 19 municipalities in
Chile and more than 488 local
entrepreneurs have benefite
from them.

Over 92% of participants are
women-led enterprises, being
their main work activity.

5.2
COLLABORATION
AGREEMENTS WITH
MUNICIPALITIES
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We were awarded third place in
the Social Innovation Award for
the “Patio de Emprendedores”
Program, granted by the
Chilean Chamber of Shopping
Malls.

76% of entrepreneurs report
increased revenues and sales
opportunities from their
participation.

We continued to work hand in hand with local
entrepreneurs in Peru through five annual fairs in
each of our shopping centers, positively impacting
140 entrepreneurs over 105 days of fairs. With
this initiative we were able to register a growth of
between 12% and 15% in the total value of sales
compared to their usual sales without the fair.
We also sought alliances with our main clients
in Peru with the aim of training and transmitting
knowledge to these entrepreneurs to improve
their financial management, training 256
participants.
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5.4
COMMUNITY RADIO
PILOT PROGRAM

5.5
CULTURE: RAIPILLAN
FOLKLORIC ASSOCIATION

By the end of 2021, we launched a radio program
pilot “Patio Vecino”, created between Patio Outlet
La Fábrica and Radio San Joaquín, to strengthen
local development and the connection with the
community.

A fundamental pillar of Parte de tu Barrio (Part of
your Neighborhood) is to be an actor that promotes,
mobilizes and contributes to the communities
where we are inserted. Thus, since 2018, we have
maintained a relationship with the Raipillán Folkloric
Association through Patio Outlet La Fábrica. The
focus of this organization is to work with children,
young people and adults who have dropped out of
the school system through artistic means, especially
through music and folkloric dance.

At the end of 2021, we launched the pilot of the
radio program “Patio Vecino”, created between
Patio Outlet La Fábrica and Radio San Joaquín,
in order to strengthen local development and the
link with the community.
Together with the stakeholders involved, it was
defined that the topics to work on would be:
entrepreneurship, culture and environment, being
able to work within this year in Culture, through
interviews, capsules and activations.

In this context, in 2020, as Grupo Patio we delivered
a 450 m² warehouse belonging to the Sumar
warehouse center in Patio Outlet la Fábrica, so that
they can have a storage space for their costumes, a
sewing workshop that is currently a source of work
for 8 women, rehearsal space for different casts,
and infrastructure of bathrooms, oficina, living room,
among others.
In addition to this space, today they have a store
inside the Outlet so they can sell the products made
by the sewing workshop of the organization, which
today contributes to both individuals and companies
can make their purchases or orders contributing to
the sustainability of this group.

5.6
PATIO DE LA SALUD IN
PERU
During 2021, vaccination began actively throughout the
country and Grupo Patio was no stranger to it. For this
reason and thanks to the excellent relationship we have
established with local authorities such as Municipalities
and Regional Health Directorate, vaccination centers,
locally named “Patio de la Salud” (Health Patio), were
gradually implemented in our 4 commercial centers
in the province and we facilitated the installation of
vaccination-car in the localities where it was possible.
Thus, at the end of the year, we contributed to the
vaccination of more than 160 thousand people.
Finally, in alliance with the Ministry of Women’s Affairs
in Huacho, we organized talks to support women
affected by domestic abuse, providing opportunities for
conversation and assistance through more active and
permanent communication at our facilities.
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We participated in conjunction with
Mastercard for the sponsorship and
cobranding of the Juguete Pendiente project.
This alliance promotes the musical
development of underprivileged children
living in vulnerable areas of 10 regions of the
country so that they can continue with their
musical education. The goal was exceeded,
positively impacting more than 3030 children!
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FRIENDLY
WITH YOUR
ENVIRONMENT
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The purpose of this pillar is to promote
environmental care and management
of our impacts, seeking to develop
cities that are friendly to the territories
where our assets are located.
Our motivation is to work to
protect and prevent damage to the
environment, so we are constantly
looking for cutting-edge technologies
to incorporate into our projects and
take responsibility for the impact of
our daily work. To this end, we have
launched different initiatives that seek
to reduce our environmental impact
and we are focused on making our
assets environmentally sustainable in
the near future.
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61.
CARBON
FOOTPRINT
PROGRAM

CARBON FOOTPRINT:

A first step to responsible environmental
performance is to measure our impact. During
this year, we kept measuring the carbon footprint
of the 10 assets that we started measuring in
2020, allowing us to create the roadmap for the
remaining ones. Thus, we managed to have a fiable
traceability and implement concrete actions that
allow us to reduce our carbon footprint year by
year.

1890,86 TON

The cumulative carbon footprint as of December
2021 is 1890.86 TON, which implies a reduction of
23.7% with respect to 2020.

SCOPE 1
SCOPE 2
SCOPE 3

“For us it has been a pleasure to work with Grupo Patio, from the first day
they showed interest in the development of a Climate Change strategy
incorporating 10 assets in the measurement of their carbon footprint.
The motivation, seriousness and commitment that they showed has
allowed an exceptional communication between both teams, and as a
consequence we have been able to achieve a work focused on excellence.
We see in Grupo Patio a team determined to continue progressing and to
maintain the leadership position in the industry that has characterized
it so far. By 2022 there is an estimate of 3 to 4 times the amount of
assets involved in this project, including its assets in Peru, incorporating
schemes to reduce greenhouse gas (GHG) emissions in order to continue
providing quality service, but with a commitment to reduce the impact
on climate change. It has been both challenging and stimulating for us
to work closely with a company that focuses on environmental care and
protection. We look forward to continuing this collaboration for many
years to come and wish them all the best for the challenges ahead”.
Didier Vidal
Co founder SAMImetrics
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ENVIRONMENTAL IMPACT RESULTS:
EMISSION SOURCES BY SCOPE

Scope
1

categories
FUEL

TON 2020

Scope

TON 2020

41,5
1,66%

61,86
3,27%

1

REFRIGERANT

21,03
0,85%

1294,22
68,45%

2

ELECTRICITY

2095,91
84,57%

216,29
11,44%

3

WATER

54,11
2,18%

23,25
1,23%

3

WASTE

266,14
10,74%

295,25
15,61%

TOTAL

41,5
2478,24

41,5
1890,86

TON

SCOPE 3

318,5
16,84%

SCOPE 2

216,29
11,14%

SCOPE 1

1356,18
71,72%

INDIRECT:
RECYCLING / WATER

INDIRECT:
ELECTRICITY

INDIRECT:
FUEL / REFRIGERANT
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CLEAN ENERGY
CERTIFICATIONS
At Grupo Patio we are convinced that in
our business we can grow while respecting
the environment. Since 2020 we have
achieved that 100% of our office assets
have a Renewable Energy (RE) certificate*,
and this year we incorporated 47 shopping
centers, six industrial assets and three office
buildings. 47 shopping centers, 6 industrial
assets and three office buildings were
incorporated.

PHOTOVOLTAIC PANELS ON FOUR
SHOPPING CENTERS AND ONE
INDUSTRIAL ASSET
Simultaneously to the certifications, we
implemented the ESCO model in four assets:
three commercial and one industrial. Through
this model, an energy services company is in
charge of executing energy efficiency projects
that use renewable energies.
In this case, Grupo Patio leases the roofs of these
properties to a firm specializing in solar panels
and purchases the photovoltaic energy. After 15
years, the infrastructure becomes part of Grupo
Patio. Together, the panels record an average
annual generation of 740 MWh, a supply that
corresponds to 259 tons of unburned coal.

ON THE ROAD TO ZERO WASTE
This year we continued to manage waste in 3
ofice assets with the BZero program, consultants
specialized in differentiated waste management.
This action has generated a change in our approach,
making us more conscious and friendly with our
environment. Our goal is to provide the highest
degree of sustainability in waste management
and in this case it is applied from the design to the
construction and operation stages of the assets.

6.2
WATER
FOOTPRINT
In order to identify risks, opportunities
and a plan of recommendations, this
year we finalized the collection of
information for the diagnosis of water
efficiency.

During 2021, we destined 44.14 tons of waste to
recycling and composting points according to their
materiality.
ANNUAL CONSUMPTION
(M3) 108 ASSETS

577,409 m3
ANNUAL CONSUMPTION
($) 108 ASSET.

521,194,594 m3

*The Renewable Energy (RE) Certificate certifies that the generating company’s energy comes from water, wind or sun.

78 /

SUSTAINABILIT Y REPORT GRUPO PATIO

With a view to applying the program in all our assets,
we are projecting its application in various assets of
Residential, Oficinas, Industrial, and Commercial.
•

Industrial Warehouses Panal and Mr. Storage
Renca

•

Self Storage Mini Warehouses

•

Bodegas Cardonal Puerto Montt

•

Patio Outlet La Fábrica

•

Edifico Oficinas Francisco de Aguirre

•

Warehouses Antofagasta La Negra

•

Residential Edifices
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6.3
ENVIRONMENTAL CARE IN PERU

SOCIO-ENVIRONMENTAL STANDARD FOR
PROJECTS UNDER CONSTRUCTION
At Grupo Patio we are aware of the environmental
and social impacts generated by the construction
of new assets and their daily operations. Therefore,
from 2020 we have worked on creating different
initiatives such as the Socio-environmental
Standard for projects under construction based
on a review of best environmental practices and
community relations in the construction stage,
being these strengthened during the year.

Environmental care and prevention is becoming more
and more relevant in Peru. Consequently, and guided
by the purpose of the Friendly to your Environment
pillar, we have carried out several initiatives and
changes during 2021.

In 2021 we defined that, for future developments,
100% of the projects under construction will
be executed in conjunction with a proactive
community management and that in turn the new
shopping centers will incorporate cultural and
identity elements of the sector where the asset is
located.

Direct Emissions (Scope 1 in tCO eq)

884.95

Indirect Emissions (Scope 2 in tCO eq)

1299,32

The offices of Patio Centric and Abtao are LEED Silver
certified.

Other emissions (Scope 3 in tCO eq)
Total Emissions

were able to measure our first footprint in the Plaza
de la Luna Shopping Center - Piura, obtaining the
following results:

We have continued to make progress this year in
demarcating the signage of our shopping centers with
paint based on recycled plumavit and to date, we have
been able to contribute to reducing our carbon footprint
by 5.9 tons of CO2 and recycling 1.6 tons of plumavit.
This is equivalent to the CO2 consumed by 389 adult
Quillay trees during one year.

For our 2022 report, we will include 100% of our
assets in provinces.
It is important to note that we use dry urinals with
odorless odor control tablets that do not use water
in all of our mall restrooms. In addition, we have
implemented a faucet in the sinks that registers low
levels of water consumption and prevents leaks.

TOTAL WATER FOOTPRINT OF THE ORGANIZATION
(M3 / YEAR)

ENVIRONMENTAL COMPLIANCE
Based on an environmental diagnosis at La Fábrica,
we implemented an Environmental Compliance pilot
plan, which is materialized in the construction of a
tool that identifies and prioritizes the project’s risks to
generate a corrective action plan that allows us to act
preventively in the future, in order to prevent, address
or mitigate impact elements in an effective manner.

measurement, we included 2 of our 3 offices: Abtao
and Patio Centric, given that Camelias will start
operations in 2022. Likewise, we included 100%
of our shopping centers and the Santa María strip
center, obtaining the following results:

SMART LIGHTING: In all of our shopping centers we
have completed the replacement of lighting fixtures
to improve our energy consumption and promote a
warmer space in our facilities.

WATER MANAGEMENT: By the end of 2021, we

PLUMAVIT PAINTING

CARBON FOOTPRINT: For our first footprint

consumption

unit

2019

2020

2021

water
consumption
(supply)

M2

19.503.000

8.901.500

10.042.000

energy
consumtion

M2

1.431.951

573.697

457.272

fuel
consumption

M2

(*)

(*)

0.437

TOTAL

M2

20.934.951

9.475.197

10.499.709

225
2409.48

HUACHO: Thanks to continuous work tables
organized in partnership with the Provincial
Municipality of Huaura, we are actively involved
in cleaning beaches and seabeds in the areas
surrounding our assets, in order to promote and
encourage the care of our ecosystem and improve
this space for artisanal fishermen.
In addition, we promoted improvements in the
area adjacent to our facilities by managing the
maintenance of green areas, modificating the lighting
of the facades and the maintenance of the security
hut. of the security booth. Likewise, in alliance with
the Solid Waste Management Unit of the Municipality,
we will implement the Integral Solid Waste Program
for a correct segregation, disposal and transportation
of the waste generated by all our tenants and users.

ICA: By the end of 2021, in coordination with the
Municipality of Ica, we will carry out the Ecotrueque
campaign with the aim of promoting the segregation,
recycling and reuse of solid waste in differentiated
containers. This scheme, promoted by the municipality,
encourages environmental care and offers citizens the
possibility of receiving pet care services in exchange.

(*) data not provided
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METHODOLOGY
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The sustainability report represents our
third fiscal year, and covers Grupo Patio’s
performance to December 31, 2021, focusing
on our operations in Chile and Peru.
This Report is aligned with our sustainable
development purpose and our Sustainability
Strategy, introducing the most important
issues, as prioritized by our stakeholders. We
have prepared this report in accordance to the
Core option of the GRI Standards, using the
Sustainability Reporting Methodology proposed
by the Global Reporting Initiative (GRI).
The elaboration and approval of the Report
and its contents is submitted for review by
the Sustainability Committee, led by the
Sustainability and Public Affairs Management
and integrated by three members of the Board
of Directors.
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7.
MATERIALITY

We based this report on an update of the
2020 materiality, which contemplates
our sustainability strategy and interest
in sustainable development, addressing
economic, social and environmental
aspects. The materiality takes into
account the vision of our stakeholders
regarding issues relevant to the patio
group and its environment.

MATERIALITY
MATRIX

7.2
OUR STAKEHOLDERS

COLLABORATORS

SUPPLIERS

RELEVANCE TO STAKEHOLDERS

SHAREHOLDERS
INVESTORS

SUSTAINABLE
MANAGEMENT AND
LEADERSHIP

RESPONSABLE
VALUE CHAIN

MANAGEMENT OF
SOCIOENVIRONMENT
IMPACTS

DIFFERENTIATING
EXPERIENCE

LEADING AND
ACCOUNTABLE TEAM

ENVIRONMENTAL
CARE
TERRITORIAL
HARMONY AND
CONTRIBUTION

DIVERSITY
AND INCLUSION

CLIENTS AND USERS
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COMMUNITY

ENVIRONMENT

RELEVANCE TO COMPANY
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IDENTIFICATION OF MATERIAL ISSUES
Material Issue

Scope

Sustainable
management and
leadership

We are a company led by a team that upholds the
highest standards of corporate governance. We designed
a structure that allows us to integrate sustainability
management into the heart of our business, encouraging
regular and transparent reporting.

Internal and external

Leadership and
excellence

At Grupo Patio we know that our performance is closely
connected to the well-being of our teams; therefore, we
have formalized a series of initiatives that promote their
development by valuing talent and its merits.

Internal

Diversity and inclusion
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Relevance to Grupo Patio

We are a young company that promotes innovation, seeks
to be at the forefront and values the heterogeneity of its
teams. At Grupo Patio we understand that diverse and
inclusive human groups are more creative, collaborative
and in tune with the demands of our clients and users.

Relevance to Grupo Patio

Scope

Territorial harmony
and contribution

We have implemented a series of mechanisms that allow
us to develop as a company in tune with the interests and
expectations of the territories where we operate, seeking to
bring our assets closer and generate rewarding experiences
for all our stakeholders. This is the result of our closeness to
the communities and our vocation to promote shared value
initiatives.

External

Management of
socio-environmental
impacts

Given the nature of our business, we are well aware that we
are not oblivious to the generation of externalities that may
affect our stakeholders. Therefore, we work on a series of
measures that allow us to address them in a responsible
manner, seeking to mitigate and/or compensate the impacts
generated.

External

Environmental care

Developing and operating projects that generate the least
possible impact on the environment is a challenge that Grupo
Patio has adopted firmly and with conviction. As a result,
we have made efforts to increase the use of renewable
energies, measure our carbon footprint, optimize our
waste management and collect information on the use and
management of water in all our assets.

Internal and external

Internal

Responsible value chain

Our suppliers and contractors are part of our team, and our
concern is to work collaboratively with each of them.

Internal and external

Differentiating
experience

From the beginning we have always had the conviction and
objective of creating a unique company in Chile with the
capacity to renew the real estate market, from the operation
to the experience of clients and users. At Grupo Patio we
work to improve the experience in our assets by anticipating
the demands and needs of our clients and consumers in an
innovative way. Our clients and users are at the center of
our operation, being a priority to know how they expect us
to respond to their requirements, along with understanding
the aspects that generate discomfort and / or discomfort.

Internal and external
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Material Issue
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7.1
ALIGNED WITH THE SUSTAINABLE
DEVELOPMENT GOALS (SDGS)
ODS

GENDER
EQUALITY

6

CLEAN WATER
AND SANITATION

AFFORDABLE AND
CLEAN ENERGY

SDG TARGET

5.5 Ensure women’s
full and effective
participation and
equal opportunities for
leadership at all levels
of decisionmaking in
political, economic, and
public life

6.4 By 2030,
substantially increase
water-use efficiency
across all sectors and
ensure sustainable
withdrawals and supply
of freshwater to address
water scarcity and
substantially reduce
the number of people
suffering from water
scarcity.

Sustainability
Pillars Grupo
Patio

Strengthening our
team

Friendly to your
environment

7.3 By 2030, double
the global rate of
improvement in energy
efficiency.
Friendly to your
environment
7.2 By 2030, increase
substantially the share
of renewable energy in
the global energy mix.
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ODS

SDG TARGET

Sustainability
Pillars Grupo
Patio

Grupo Patio specific initiatives
Strengthening our
team

•

Definition of a Diversity and Inclusion Plan

•

Internal People policies launched (Compensation
and bonuses, expatriates, performance appraisal,
mobility, diversity and inclusion)

•

DECENT WORK
AND ECONOMIC
GROWTH

8.8 Protect
labor rights and
promote safe and
secure working
environments
for all workers,
including migrant
workers, in
particular women
migrants, and
those in precarious
employment.

•

Led certification in 3 industrial projects (Panal,
Cardonal, La Negra).

•

Installing solar panels in 4 shopping malls

•

IREC for Rosario Norte, HPV and Vista 360 assets.

•

Implementation of electric carts in Birmann, Torre
Paris, Costanera 1 and 2, Vespucio, Nueva Las
Condes, Vista 360 (Patio Cerro Colorado).

•

Efficient exterior lighting in 100% of assets

•

Efficient interior lighting in 100% of assets

•

Internal People Policy release (Compensation and bonuses,
expatriates, performance appraisal, mobility, diversity and
inclusion)

•

Suppliers Policy Approval

•

Implementation of supplier strategy

•

Activation of entrepreneurs network in agreement with
ASECH and local actors to empower entrepreneurial clients.

•

Training and development programs for employees

•

100% new contracts signed with construction companies
with a clause to incorporate local labor in construction.

•

Collaboration agreement with 50% of municipalities where
we hold fairs for entrepreneurs.

•

Incorporate in all new construction budgets, resources
for the development of community relations and generate
contribution to the environment.

•

Direct relationship with the 4 municipalities where we have
signed a cooperation agreement.

•

Pilot program to strengthen local entrepreneurs and tenants.

•

Development of a community relations plan for Patio
Residencial.

•

Refurbishment of old buildings and halls in Patio Paris

•

Mobilizing sustainability in offices: Client App and Wellness
Certification

•

Standardize image and names on building facades and halls.

•

Implementation of multipurpose rooms (Design and
implementation Foster and Birman)

•

Initiate WELL Certification in Francisco de Aguirre (measure
processes)

•

Inclusion of sustainability criteria to purchase new assets.

•

Incorporate in all new construction budgets, resources
for the development of community relations and generate
contribution to the environment.

Part of your
neighborhood

Diagnosis and strategy for water management in
50% of assets

9.2 Promote
inclusive and
sustainable
industrialization
and, by 2030,
significantly raise
industry’s share of
employment and
gross domestic
product, in line
with national
circumstances, and
double its share
in least developed
countries.

Grupo Patio specific initiatives

Improving your
experience
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ODS

SDG TARGET

11.3 By 2030, enhance
inclusive and sustainable
urbanization and capacity
for participatory, integrated
and sustainable human
settlement planning
and management in all
countries

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

Part of your
neighborhood

12.5 By 2030, substantially
reduce waste generation
through prevention,
reduction, recycling and
reuse.
12.6 Encourage companies,
especially large and
transnational companies,
to adopt sustainable
practices and to integrate
sustainability information
into their reporting cycle.
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Sustainability
Pillars Grupo
Patio
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Friendly to your
environment

Grupo Patio specific initiatives

•

100% of projects under construction with proactive
community management.

•

100% of new shopping centers incorporate
elements of local identity or culture.

•

100% of new contracts with construction companies
include a clause to incorporate local labor in
construction.

•

Incorporate in all new construction budgets,
resources for the development of community
relations and generate contributions to the
environment.

•

Collaboration agreement with 50% of municipalities
where we hold fairs for entrepreneurs.

•

Execution of 100% of the Patio de Emprendedores
program.

•

Territorial diagnosis for 3 projects (5 de abril, Los
Halcones and Rodrigo de Araya).

•

Implementation of Bzero in assets Vespucio,
Kennedy, Paris, Costanera 1 and 2, Teatinos, CEI 1
and CE 2.

•

Promotion of recycling and waste management
spaces to clients.

•

Implementation of sustainable waste management
pilot project in construction stage.

ODS

CLIMATE
ACTION

PEACE, JUSTICE
AND STRONG
INSTITUTIONS

SDG TARGET

13.2 Integrate climate
change measures
into national policies,
strategies and planning.

16.b Promote
and enforce
nondiscriminatory
laws and policies
for sustainable
development

Sustainability
Pillars Grupo
Patio

Friendly to your
environment

Strengthening our
team

Grupo Patio specific initiatives

•

Carbon footprint monitoring of industrial assets
managed by Patio Group

•

Responsible Investment Policy (ESG)

•

Responsible Investment Statement (ESG)

•

Responsible Investment Communication (web)

•

Information management system and periodic
reporting to investors on Sustainability (2 per year)
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